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“Don’t focus on tactics or trends. Focus on your goal, your strategy,

your executions. If you follow the trends without strategy, you will get lost

one day.”

.......................................................................... CONNECTING THE DOTS



Igwuny D0ULKSYYNoY



CONNECTING THE DOTS



Online
Entrepreneur



nwa:lsa? 15avnasfiadinSunuvizvavoaulal
Tag AdlaiuanareseenlailAluduil widoudAny (wazduAinix
Aunlesunaslumeaazunn) fae “anuezlan?”

= [~3 1 7 Wd‘d v ol/
ianase] wnfindlaianamylluantidineléin analdiiume ez
o a % 1 1 1 va v é/ 1 1 Y v
fuililadavansatinennn iy seliduitiaulausauanalddnla 1af
nalnaes@udnifienaazidaiulidnes) mleuiu
a o

wratnalafinin nudngaAiauenldannAuing

]
v

o

ININFILANINAY

o

ST o X
aneazlsntiusaiiafy

1. AMSANURINAZULAWA L UU?
Ns2eesNAnGANSTLA 1neld d1ges vav desdhusiumunanan wez
1 3 @ o £ k7 a % k7 ¥ Y v =< dl o
agitiasivinligoudnladuin dnlayuneseesgndi fndrauasanineniu
hAudernlfinouaiunInyneung sesed viauusihAusiugnalide

a o ] 1 £ v dl a U v dl o a v 1
apsAaide dusndugnAmiaudildonsF e iugudasie
v v T a v d’l 1 v 1 1 a Il 7 o a
wanpunemnaUlAwAIRRA NI anlawinle waasuneldlAdTuR
1 1 dl 1 o [~3 o v 1l v 0'/ v v d’/ 1
aeingle fArvanAnduetngls duimain e lllsdulaluiuantddninle
(Lfﬁu@ﬂLwi@cuifﬁ”nmmﬂuﬁmnj warlahAFAL TN IaINTNIUINLAR)

wsiduildldnanaanudianazliaunmanavesiguldlaiandun
WeAgnataazsiawinnstiiees ualdinandnslidrlanniiuies

2. dAuAnnuuiauasnlaasausaby?
NOALNANMANL AUTELLBNINNT s T LT RUAN DA LA ALBUA AR
Fawieniu duiueraasiiuanGusuresanuianainaisluglfviiewi

=

Tawa Tuanuasaiufinsiaunanmdounn sanldauAuuuamMee)

.......................................................................... CONNECTING THE DOTS



iR NAeuRNNLAlL Hiezualuu inneaziilugsiazesnns innwe
azainulainnldetnssatianizelu? lldddusaafenusnuuals
usidenaaaneliaanudamazautalaisiagingo

Aol AnINBTe9asATazidagdunauinduAsenaatuiy
naenisnntas Al fryansAssgAansinsuendid Demand
(aasd) Wanvisetaalunann Ganssiifianaazidagliain Google Trend

|
2 P

WaA9NHAL Search MAWAT/LTNNTHNTasat19ls Auiumausdansn

]
'

A A

flagiu viseidugaa 11 FetiuRazinlipuanauasandnnlsziiulsdndase
whraadnNNTuarilan1an N e biu

3. AuAuulguisnemiaaauinluu?

\Hadl Demand (gulass) fFieasdl Supply (gunw) Aiu drausnan
Andsyetiuilundesnisunualiiguasaaeey auftendlanigaazane

v [ 1 o [ ya v (9:// 3| dl % 3|

e laisfeeudedunnn wssielidudiiudunsienisnin Wunszuagnas)
W AAUEAULULENIB9NNELEBENIN LINAUARIIALENQNAT N7
aznszlnnaslilunanafaddaldizesnndnminlain (funspudanmanas
anudandriuauaule)

mﬁ?ﬁm:mﬁjLLﬂqﬁ@u%mz‘Ewmmmm'ffiqLﬂuﬁmﬁmiﬁﬁﬁ@u%ﬁmm
alsdnetne ginamiuutsduimeezanalm guasdiaaudeetasls
IBauesls mazamsndlunanaifldvield ieanivliBinssignis
a¥wnagyssialil

wdaziluAnnuiu@a 3 Annu usidesiiludsiidesAnlfieas waz
Apaziliin mez”lai@ﬂ'wﬁuq@ﬁ@ﬁm@%wmmwz%w?wmﬁmﬁuﬁwﬁuj
wazaeldlien wazdualddeyauaznisiinaziiie an 3 Arnnaid
wdq wfignunsnazinliAnsesenunagmivasgsialasalil

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



uuonwiugu (gaq) lumsmilomavoossiio

wanazENgsnaeslslui du waneaufaziedyuudanin Ae
o o a % o d’l I v QI 1 53
“inazlaiun? mazdineudioniilildfiaseinazGuezladun wef
uwnazdnieseuAn il eating Alneanideilials wuReaiy
fsvingsnatuniudofiasaznuiugn “ineclssen” Tetaznuaniunisnl
> o g oA
pdnee iupeldldizesiranazmay

1 cal o @ 1 2 a o o di a’f 1
’ﬂ\’]’]\‘lii‘ﬂ@ uunhfmm%mmmmnumummwm:muﬁmmu T‘JEI’]\‘II‘LA
11159@a The Business Plan Workbook 84 Colin & Paul Barrow k&% Robert
Brown fil#agtuuimisivugiuresnisnlenialiiugsnaivaies] Auenaas
% = ' Y @ = a -
N@Q‘ﬂﬁlﬂﬂ‘ﬂ\‘lNN@WHLL@Qﬂﬂ@Q’]‘LA’]@‘Lﬂ@VILm?_l'] L@ﬂ“ﬂ'ﬂm’]ﬂi‘%ﬂﬂﬁlLL@%@@ﬂLLUU
wadalmniaiy

1. ﬂ%’u/ﬂsvﬂnﬁmnﬁsﬁwmﬁﬁu

mﬂvmvl,faLmﬁﬁin@vﬂumeﬂummﬂumﬂummmﬂmm Tutlaqiiu
(nmmuuﬁimmmumnma‘luwmﬂ LLmuunmwmﬂmmmﬂmmmm
nasugana lusngtlszmanzeuduslusndandn Fnaitud wdariuFuvie
Useandlidniunannesnugils faazdnlaudnififugaRis WinuLieee]
LT Application Fie7] VlU’]\iU?iﬂ'Vlﬂu’]LLuQﬂmM?m‘ﬂLLUUV][FI’W\?‘]J?WLVMNLL@Q
N’WI’]LﬂuL'J'ﬂi‘Hu’ﬂ@dﬂi‘“’W]ﬂuuj

2. Mdlselamiannlaipdy

saner Audntaiiymadignénlaazeanlumaiiasiumel e sifals)
fidnteenn LL@zﬁuﬂmﬂLﬂumm?ﬁﬂ@mmmqmmmmLimﬂﬁﬁugiﬁ@
FeAuTan s ATl Wy nadladuuuudeafuusdnde
azAINNINNIN Hanaunndl vise luansziheaiuiin lfidnaesgsnamuiu
I@mmslumifaqm’mdwﬁqnmqﬁ@uﬁi’m%‘u%ﬁwmLmiﬂ \iunaaLiInag
vtneaulad fufudclunaner griafeaazmneiomeengananiiteld
SunaATRNTUTLE

.......................................................................... CONNECTING THE DOTS



3. UNAUDRUANUUIALANAIIAY

UNAUAB1RANUANATDIFAABNTIN [FBotLAn usAuAID997E
Y o o , A a o TN a
faain iu e luauaninuausniuresdie vieldedainau Ne1aas
sl Auengudndellly wasiiufinanafugdesinaesmansaiigsnalus

% vy Y a v al o L A

ansndnlunsnldsanisaFeduiuuuinaiuuseluaunansiseantd
wisarinlidedninidnanas Tenseilunegsia (AN) fanaaznesdiulenis
LAMAUATUIUNATLANAILAZAF19ANNABINT LA AT UL RAA T
(TS AT

4. Mlszlagiannasonn
% o i’/ o Y a 1 o a A 1 A
gnanilaqiiuiuazaaniunislduinisludeanamiinisiauvizalsl vze
a v ¥ a v ~ 1 I\ a a s X o o
4397 wRotianannsailassnafininaundian Wadaau dadnas vas
Juanaazdenansnglulitugsnasag waztiufnelaiwlaniieaziiunEnig
v 4 dl a) 1 =2 A v =3 ° 1 a % o 4
Fruddidladosdin wreuneFufaeneanatianislduinnandsnaiwdasinli
% o 1Y o Y a d‘ o A dl zj/ My a
gnAanuulaitieeiunlduinaiesandadena] lunanaiuladlfuinag
Tunuumgaiu
v %’/ 1= o Y 5= o ' ¥ v k% i’/
wiidnazgdue) laiflezlsfuden wififesseniudiwuamie 4 dednesiuiu
arusalunuInislunisiniieazaiegsnaludviesaanangsnamale
at1eh TefaeliaeenduliAngiuusaiudngsiaresgniluiuilainnsn
Mlselomianndaladeuilcldvaulaniuasasaiy

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



Jnykinisaalalnioavas SME dAluldiSavas
FACEBOOK AD

drepimgnuaannlanleanialsanidunssunisaes Thailand Designer
Award Fafulassnianlimlninesuusufidednsine dssnamdeduas
o a dj < o v v QI/ dl & dsj v
aneLnugsia/misaain feiinliuslfiiaieFasstaeauusudidaii
wnanalasivanapaninaulaaglutes

AvisandnhavlaunnAenane wusuiiuiuesnei “ge smiania
WanguauAeRey) WedsuiudniuuususTnaeeulaiiasd nuinau
TaiAAu wanauLsuATiAuALlL Facebook WA Instagram NNNXNEILAZ
anunsnaiemelFednedeiiag

Lmnuw,mavwwamumiﬂ L?’ﬂ?;l“‘l uivs i ieymane amwm,mum
mmuﬂi“mma Sersunilunuadldl fifeaiy snamana” vmmm AU
And1uAen saslnE B9 Facebook/Instagram Ad taeuslustas
LmuﬁﬁymLumﬁmfa%ﬁﬂﬁqiﬁ%mmﬂLmTWifaVLaJ"lﬁ VIRINAET] 819AE
sinlshatuann "anau” nanei “anas” Auldne) vienfuilinedalana
LmLLdﬁmmqmjﬁwmmiﬁmm@ﬂmL@'ﬁzjﬁuﬁuﬁmﬁ@u%mam SME
Aumdegudaiueaiy

1. vanagsindsliiafadinas ‘nelas”

dlanpdesnisazanavesiu Aiaunavesiinsasneusied| fus
Aeaz “nelps whiiagwuduane grianduiidsesaeviennsldegi
Anaudaedliliase d1aelas Uszinndlsenuneus wnusthniusedn
Huwinlanilunite puiunteniurelas ssunan Segment lmiase
fnaulalls

daunilsiiadlduianazlamazuanegsianeludoeFusiuvEaiieniass
% o ijl o vl o al U Y @ vaa
a¥19s0tiu unisnavesiaandeaclifluenunsfwdanen wiofacldis

.......................................................................... CONNECTING THE DOTS



1 a v 1 ldl [~3 Yo dJ < £
witw lenduinlilegluganauiiugey ez Tainunidnen
el uiEFaeasIumI

writlymniausnmeneasEulnse azaanelaidudn azaenedemng
pinee] vivaudinsidne Aenisvinunugsnanuiuzeadusaiu Alddulidgn
LWT%ﬁm'auﬁTqvaq"LaJ"Lﬁdw?\m winAuAsanelag faedneiinaznupe
RIEICIN. O (idedi) flazneudn “anuduis Suvinanu Teuaae Teuus
pauuWi SafufFundt lansaznine e ld peafudnaiunsusus
dl Y o 1 d’j & 1 o 1
Nazmavlidaiaudiangeduaudszinnlug aladnisusesinduadigls
ladaladiduuwunlvy daqiiulddudiarls 4ay Geinldnisiimuaueam
NIAa1AaLe) Anusiuiiandaauwardusealduinndy deuasieiEes

o = % =g o 9l = a
nanuanily videudusnisaslasnnnldulssanalfldsz@ninnuas
AsengullnvungaEnanan

2. umﬂqsﬁq'laimmﬁuﬂﬂ'fagagnﬁ'ﬁ
A Nnsnazndanzatiilluusdazgsiane
- aunalugnAnn/lus udndouminle?
o - z Y e ¥y,
. AuAusazdszinym Ruenasduluuminle? Hémnnistediinale?
« Tnennresduswiazdunasll Fuluulanannlawinlse lonanasingls?
o AuNNNTaluAL Profile wuuluu?
S

Feananildldfeadusennalas nmmf 1i7e8an321s Facebook/
Instagram mmﬂmmnwmmﬂm LmeqnuLﬂum@mwmmmmm fugsna
LW?’L,Nuﬂ‘ﬂ’II’ﬂN@LﬂEIQﬂU “A"3UEl” "]j\‘iLﬂuEJ@@Wﬁ%\‘i"] AAAIUINNNITAAA

P = \ ° X = P
LmeuqmﬂIQV‘]ﬂV@qﬂﬂ ﬂuiﬂ@qll’]ﬁ‘ﬂm@']_lﬂqﬂqﬂwqﬂuiuiqﬂﬂxLﬂﬂﬁvLﬂ

mnwAnauantfidn sanunasemauwinls sanrudallseunndrinle wEasan
T/1d1ginnain

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



a?ﬁm*ma‘ﬁ@ﬁl,ﬁqﬁluﬁu mﬁm%vc;“\iéﬁmmﬁm?ﬁqunﬁiﬂﬁﬂm
MBS PNITELE mnm‘iﬂn@nuﬁ@mwmmm 134m0mm<1mmm@m
WHLRNAT] Lmefammmummmmmm Heneufinazanauniievens
fan1s Aueanael ‘m‘ﬂLLNLLG]ﬂ?Uﬂ@EIqV]ﬁLN'E]L@‘ﬂﬂ’]"JWEI'E]WII’WF;IW] se/leum
s insnzsiuinliisnannsodssifiulfdraniunimnl “nasne” 39 v
fuasiilalagldlgurnisunilmieenlafan saausfing Geluldlfidu
Gasfidesnansaiugananedeinlein

aztuudn nMairresgsnaluuiiRe SumAanaiudesasine laidas
duasieafudn n1sdmieinuteaniesee deyaeegnan ialHidnaes
LLmuﬁmmimmﬂizLﬁu%H@L%\‘iﬁﬂirﬁmn%mmﬁ@\iﬁ’m@wﬁ’ﬁi@Lfim
e

3. uanggsnanasliaani “hls” wsa “w1anw’ anaintuu
VALY RehAunaazuanldiae sannne fnls 21ANW Fuyw
dszinnauipantdaduwinle anelfwinle arardnglivinle uanawalansd
dnagsiasnisinlanauiu varaauiarBuaa lignudadnazliieninlaia
saaa 1 t% 4%, 3| o
anmssluu weldisandn “anelfinanaw duuan

e da s yo XY wme s X

funazawan nsaglilannlennnzuwiu IWldndadnasfeaunaninay
wuald wnusaiunsannladndnlalpseadrsuassela-saane 9idlu
azls |Wu n1rrenteaaulaliisaanawinle 3n1lswinle dauananig

v v a0 L7 dll 1 o v o o 1 1 [

niiFulanldanensldat el 1ldnlsdndauaaiuaunnluu
4L . 0w v many A e .
Fatiuanaazilinud e lawmanAle walasudng auszuqng
ggpaulatiiuntinFuina lnann laiinau

\ \ A Ay = ANa a a
wiinuane) auldainimlafesiild (raenllauinstinuinisdu

luiaguazinligsnasgluanmanalioazunusnduanayu) Awsiznis
LadlfiiudeyaimeanaeinisRusine auliainnsdinszilidnmelanudias

.......................................................................... CONNECTING THE DOTS



wrannlsdaulunyunanlug wazinliminldgnisdnduladszinniladu
X o4y X4 X na i ¥

wnzuie e nanTu vreadlamnnInIvazl Aeananenna sh

a aaa vo y A X o aad, v L

3¢ {3snasliinlanunnausaeisnieualisfasamuninusetnge

4. MINAITNAUDY 9)

A a | o - ° a Ao , '

Andeuileainudnwudane SME ingsnandguasaguaiase ladn
auiflun1ansevizantedan Wailasdnauineslsunsasinatiuun Aaviiau
memm s videuneinlssian “asnlating “esnnltinge” Wi wawiu
euvdeauauiiutihilusiaiu fesnlUidnrihg wazillgnssindula
Unsatafinnaagld e uiies 1nansinmziiinliidnlaten 4ads
R e e RN

wusnaziien (Jug) watee Audd “@mmumwmymﬂu@um
Huduan” inszielaianiiaindul fuaduandesu sl trefifian
MUAITIAAINTUR 4597 inenaazaanueg ws linduenanils viveste s
v a o ca dd‘ o ' d°| M va :‘/
fup Sufmezenfienlauariiadaunsenedaun ldlAiuuniu nsay
mulaelafimmeid laidhla Auiuiesidesnn

FhatefinudniaaannsisneiuLususLFuRsssauiaanllile
k4 2 . (-S| 1 = Yy @ 1
Fuluine Multi-brand insrziiindilas Alddle uwdafigfeugetednaen
a1 inlidnladnsaiesil Brand Awareness 1nau

: o = a @ ! P A I ] P

LANTTRNAEIANT 2797 ﬂwm’mmaLL‘]_lﬁ‘umVlvl‘iJLﬂ@léﬂﬂﬂﬂﬂ@ﬁ%ﬂ%

= v a Yo o o A v v ° a v

ALAE VLﬂu"Qz[ﬂﬂ\?L@ﬂ % Iuﬂumaw"}\‘iwvﬁ]@um’]\imn N1TABINT stock AUAN
U ¥ dl o 3 a o = dl d’l 2 ! dy

m\mmﬁm‘wﬂﬁmm@mmm\mﬁﬂ&lm LLﬂNﬁuVIiﬂ’ﬂ’ﬂiuV]’]\‘lLV@’]HUWQ@’]‘H’]

Alaldnguiimsnanan wnusiifunaniszinm Window Shopping @lails

141a17090 UTUARE19NAR NARALBAR b bALBTNIN WHaMIINAILAN
LONKNALTRINIAF L UIUAN b L AN ALREBN AN

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



GesTianil mmwvmu@mmmw AlouAunN mu“’Lmq A’ wanasnnl
it e AndnenLLThuas INIIZIAD] m@wmmnmmuwm"lqu
woNEuminen e

5. MslalfiunugsNa/wNumsnain

P , , < A 2 A = A .

FosanlagganilainuiaeAanaNegs NN AIENANIN wENe
ouGFesuHugsnavsaurunsaaauda nauldldiinisneunulSacnadugl
Wude waananindtaziuauriusestnals Aivnneezls Anansdlu
1 o 1 o % o o k3 1 [~3 dl v £ 4
drdelsgnnsameunuutadesdnals Uszunadnfaglilidzsawdnanti

ﬁuﬁﬁﬂuﬁmﬁmuﬁm@mﬂﬂ@m waAeiugsnaialuinnawifiiin
AINANTAL @fawmmuﬂj LLmLm@m “gnue” 218m 28l wdafiaaayn
weegsnall usnqanilafiay B Fu e Liuu‘iﬂmmwummmmw
Fudeundnin alunelifiszunszieoy vileund Lﬂugﬂ \ugra nnzazlilsia
weldanunsoinlidne) deazanlduds duineqaidesiinlivane) gana
Antyin viralifanaaznanaduanadlilasannliannnsasniiunissie
1Aaginafilsz@ninan

'
a

= = = % | o @ A
Aeunieunany) auldAeudidanisiiuanenaazgiueslsiunie
giesAniuey winsAmeezuazineaninliiiugiduseiluvas Aeddl
silsailnmilean iy daiautiu ieazanansodues el fuuuidu

firndunne ansnsodnssielgdnelsnlan AfaliRse smurlddeans
R T .
fuaudu Nazdufeadestus lueuaaldansasmn

44, X 4 4 B
Fasanunil udouniiaeiymfinuee Geaziudndullld e
nnsaslaieun neinuAnily Facebook Ad azlsias watlyumanilia

b4

dutlymngaazdrAydalunisingsiaianls

& o = L s ~ > > o o
findedanny AuazienizesramalldAnuassuuiilouidinniiids
\waANUNNIRRALaTuaYuEATY

.......................................................................... CONNECTING THE DOTS



58Aaaldon “cara” Ikudnsurziussiovoois

wyaiwanad lldlanaunaziilugnAeess uaztiwinliidsegsia
v o ' \ A a o o Ay °
sasnasliianadiingunaaluuigsnanesdaesmasainiaizadnlivinaann

fdniusaendngsiauuudngs &aendinazyiniueenausnc Aensin
Segmentation nauaziaan Segment AN “14” A uFufaies uAfUL Az
e audnaziinuENtes dusariasaniueenglslitinednmng
= o S a o
i@an Segment luuliidunanfigsianasazlnia

a £ o Gl I o » o 1 U A
iana3ee] udaui LlANeALR “gms” mesadnazsesiden Segment Tiu
wmazsuiRnanuaneadefoefuidnuwnaatesiunissin@ulail wiw

- gunTanaNAdn tuuneee luu?

. éwuwm@%ﬂ/mwmmmluma‘%mmmg'uﬁmnﬁfaﬂLm”l,uu?

. mmm&u’lﬁﬁlm‘lummﬁﬂmm /ABLANBIAINNABINITALALI
nlluilaqiiu?

%

» lupaalRNEFUA NI HlauAuauatiuAaiTely?
P Ao A - dl |

« Auadslunaianiagipnainsnlunisudsdugoiell?

« ANANNNINTNgINAI AN TR WALt lunana A luu?

« AuingessmEnviseseuauanguinminglu Segment Hvizaian?
= a9 A o . o = = ]

- dlananduinauasidiumaunutegnAnguilluaunanvizeilan?

» A udstiuaasnianguitmuneil?

* ATNLINAULBNGINALBNLIN?

* TAAINAINITOUALFHUYULDIFINALI?

40

4w Ay Ay e o
Maanfifuiesdouniiedeyanaunaunugsiasieninidnsed
nawdpasazdnlddunaalug Gafudestlsznauainuaies) Aney was

a o o A 1 a £ o o o 1 ¥ 1 ! o
Nan ﬂ_lﬂ’r]LL[”l'Z\]Sﬁiﬂ@'ﬂﬁ’ﬂ@‘&ilﬂﬂﬁ’]N@’]ﬂﬂ_lw"ﬂ@\‘iﬁ‘ﬂ“mLL[?]@%%I@VLNLVI’mu

o q

[—U‘Qwurg DOGLHE'EJD:JHOO ......................................................................



unasfingliannsoneulddniladedaluuacaiudendn wezddn
fumnuaeAeusazgsnaagluanunsaiildmilousu ns “desga” 289
fladefiagldmilewiu lnuasliBunaaswmaiadnantsznaunissndulasos
andinde] ndnTuandlnpatieainannaanii duides AinARTALEY
Wuwuuluu gusninetnsls uazimanzazduaaalug duwneaiufendn
m@u"ﬂmmmﬁuﬁmmﬂﬁuzﬁqﬁ@ \an ?ﬁ'ngmﬁ’mm%xwud'}mmmﬁuwﬁu
fuusauazeaniiaazdnly ﬁuﬁﬁﬁlﬁm@W%ﬁmﬂﬁ*m@wﬁrﬂ%uauﬁﬁ
vaarudlsumanpauuny sy

fmmmemmwmummmmm VL‘]_]ﬂ"INﬁ]']L'ﬂ\‘iﬂuﬁuuﬂﬁ“]_l"ﬁﬂﬂqu

2129 “AAA” ‘V][FI'JL‘N@‘F;I ‘1)1?@ﬂﬂqq@”Lﬂﬂﬁi‘ﬂQLW@@Uﬁl@’]ﬁuu i lanaziiv
ﬂ’]‘WNLLﬂ'VIﬁ‘@F;I\‘i

.......................................................................... CONNECTING THE DOTS



6 ducaudndaq numsnsvavoaulal

- @ o P 2
°11'.)\7u3~|Hﬂﬁ‘ZﬂﬂUﬂqﬁ‘ﬂﬂqﬂV’]ul,"ll’]llqwmﬂﬂﬂﬂllNNLEQZL?@Qﬂ'}?L@@ﬂ
A A - P a =2 ' Y o s
Lﬁ‘i’ﬂ\?ll@ﬁﬂ\?”l 'Llu(l:@ﬂ@@ui@u“qiﬂuﬂqﬁ‘@?q\iﬁ;?ﬂ@ sﬁ\‘iqzqfliﬂLL@')NuﬂNﬂ%
1 3 [l dl 1 £% Y o ] a
ARLUNNLLRY (N1N) LL@ziNQﬁﬁ‘V]@gm@UrmmﬂQITmQDLﬁuLL@:ﬁ@ﬂ'NLLTﬁ

withanuAdazulnimanereseeulaiiuuie fuaadle Lane
10lsuunzindunendne Wevisaudaiuuaiy

1. m3dn Facebook Page U124M2LD4
Tundresiunuidn n9iila Facebook Page DadnAaudnazilszudn

'
al

Panmazwnulifesdsaldaselisae Andunisildedulasnenaay

a
k%

= = ' ' 73 v ?/ ¥ a
Fasdnsaanudausinge waznanedusldanels astunds n1adenan
\ln Facebook Page dnflafidun13ENAuNs wonwenaniuaanisde

o a’l’c.: -‘E‘l’ v K o 1 2 -a; 1
Facebook Page dutifipalunisidnfsaulnaaiuaundn 40 A uauiieguu
Facebook ulluazAiL

AsTaINAaelsh?
al o o ' Z// dl 2)/ vl o a a % v ¥

waner| Aueaar A sTematililAesune@usiednluse
uepufilaldl Faluflifinerloiaesuuy wafinaner audndvieunud
resungludagetne “Nuttaputch 1nea8iledes” Riel¥ing Search uu
Facebook tuiilemainfnAsnntu wrestinspuianaadlisenimeziy
glaivi Taivt el muesaesusiazau taautinnneaadlailidede
WULHABTLNY wiNUARRB Rt R UNNETNE IR IA Il Aag iy

2. AAUUI51U (Facebook Page) °lvimzmu

m‘wmumlummmmmmnmmm@uummmm @LL’] L‘]]@ﬂ@ BTNz
ﬁamwﬂizwu‘lmwﬂLfammemmmu VLNQ’T@“’Lﬂu‘i‘]J Profile ﬁ“ﬂ Cover
Photo LL@;I:‘WZWH?HQ“] Vmﬂ‘ViEI‘LIN"IQ’N N33R L’r]ﬁlﬁ[?ﬁ\?“] Mmumu
N@'Juiuﬂ’]?LWNﬂ'ﬂNu’]L‘ﬁ‘ﬂﬂ@‘ﬂ’ﬂ\‘iﬁ"]usﬁ\‘iﬂﬂ'}Wﬂ’]ﬁ‘VIﬂMﬂﬂﬂﬁNu%L‘]J@’]“‘]

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



Felannaauiidnungaslyl amlﬂjmmﬁﬂumlum?mq@mm@ L?JF;ImBﬂ"I\‘i"’]
Asuduuazil “Funane” ummuﬂmi@m mummmﬂm@@uum@
Iuﬂummwmmmin@aw@ymmmm 1éﬂlmﬂmLmuwmmmmla@‘mﬂm
FAUNAY 18

3. daluuanldsiuns uuasnaiag

wineudInafusnuen auidelafaniunsenaiu adaneusild
35n199 U9 auNN LA A wAuAB 1A i 1F 5wl LA LA sE AUNT
nsaanullstunFulifiduniandunguidmunsaaiduduneuiaasazin
ati9lsfinu deanFesAnldsaamanisllsTuniiuiuagswmaninFulim
lﬂl £4 lﬂl U A U = o
walinanaunaulamnagudsliideunimiiueaiu

4. msiindamsiinsaau g Aantly

wiuawdn Facebook L lddamnaiinseimes uanes Auetaazliazaon
AEALIAN289511L1 Facebook Messenger 1 yafiauestemaiuesng
LINE@ 1Aeinans LINE vhasifuiatasdioniamaguiiuiledeiivara au
Aupaiduet19h woun19l LINE@ Afwinldpuaiunsadsdnianliea
pufimulflueunanandan

5. 2NN Search
o o v v IS ¥y A | Py
wasaniuiriuerls Annstilslunuu Facebook wda ndasnied
ladasuesdnuiasanig Search daiflufanssundnaesausaulaiiasfionles
wiueauINiAMTINF UL Facebook finnaazenuteslunisliinuaenm
Am Search Rank SuALA WU SEO uaziuanaazilugafinusesfiaisnn
Fenainiulafiasnanmoumusiie i ueaRnaUNFa Search Rank
NANAUMNARATIILEY

s Qs 4
6. asuantantazllstunaaumnus
Y v QI = ] o £ v [~ cl/ 1 A o
dnFutiaRey ldafueslany Audinfuinmdu eguileuiu

.......................................................................... CONNECTING THE DOTS



WONUY Facebook Hufilnanugsnannianazhsanaulaaingniuedis
o o v & 1 =2 dl -ﬂl = dl M vy ] o
n1srdudnianAe e uinussine) AuduGesnvaniaesldlafaeduiu
1312895115197 AIARTIURUTIIAB N LS ativaNaNe AU
wazlisTlunagjFasr) el wresnuiinunasulmagnaaninaitiuies

> A X i I .
6 duneuidniandy “Tansiugiw sesniadeiunsresesulall

' o ‘3 dl a ' 3 < a a a I
wundnee Tuduil 3easer] luusazduneuiazineaziandantdasacly
duy a ol .
Teldunazaeadauesuneiniiiuge ) Tlusaiy

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



3 Fodrfiguooms “nwvad” liisrozWom/uisooulad
KSooomnlali

@ A aa | | ' P @ A =
nsreveiiudediiuusluuslsusgmiiouazntuFesgnysienn
TudumaniFdesulatininiuiess wazyniminenainazailania
WineenueIiiufes

LLiiu@udﬁmﬂﬁmmmm%qmmmmﬁﬁmﬂmﬂ%qﬁmmmL@"}ﬁu
1®Liﬂﬂ°] ANUIU LLmmm‘wmmmﬂwuﬁmmmmimwmu,m Taddnaziily
ﬁuma@ﬂ@um@@@vﬂ@uuu SufRuANd 1Aty finuazaner93A97AnTls
¥atliane Geiuiie

De

an
« AU
N191LALS

1
'1

De

fuanaaziudouudauing usitaz mﬂmmmimmmumj lau
mﬂmwmmmunﬂﬂmmmquummm fermaeadouiu Checklist
g UL PFuastAzATL

1. gNAN
A v ;A 1
- wdengnAgnawldvaalal?
S oy o A > = .
- Hgndauauneuasiinlilviailan?
- wdhiegnAudavizald?

a

2. AuA

a

- AuAnaeusuitloyugnisecslaazazala?

a v i o A v X o o« '
* AUANUBILTN “AITAN” ﬂ‘].lV]@ﬂﬂ"l‘ﬂ%ﬁ@@Nﬂ?@iN?

. AUANTRAIN "ﬁllﬂ’]" @’WMEU@ﬂﬂ’]Mﬁ‘@VLN'?

= g

P
. mum@ummﬂm@@mmﬂmm‘@"l,u?

.......................................................................... CONNECTING THE DOTS



- widsiauedudnlaliiugnanvisala?

3. MUILAUD
« EveALAN LAatN NIz aNTalu?
o a U U v £ ] % = 1
- aueduAnaess ignAndnlastnsgnaeisely?
o a v Yo o o v A 1
- haueduinaeus i auladmiugnnlaviselal?

wfiazgflu Checklistdrer) mndnesiu ustiniamanunsaseulanddesne 16

Adadninazinllantalunisinsaaasiiinauas s

| K%
e a o

Amiunnude nisrerenduBesiiveinuazdielunaneniu

A v ¥ a o o ¥ < X
padnsndnlatsunuazacuaniladadAnye 1516 Tennawnafazuinau
5 A = WM val v o
wsitiuganisasuanzanengnlulaelllddaouldnsauaesilady

aAyuda TannaanedFantiasasnuldfoeduni

|
o

aztiundn thlasazanares e uezls iaasiianann 3 Gaeiiiug s
LT

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



2 Jrywakang Ananussio SME (kSouliudiinmsaaia
lunusudlsng«)

TNAL] FususseneBesnnsnanavieldsud GRTIEINGRRY ths
fnasinanspududnunBnsuazseunufeniugiiatesiaes wadeaiy
Froaidadnanmns LINE@ 1equsiesdng A1nnayARe LA p¥aris
Vinliunnweazwiuiloymdanainuaie \adaasMaLNN e Feeuas
aduNafdardaaudaiuu AL

1. laifaaudnnaugnanAalas

foymitnidhilymsu aefevananuiaudiluile Andudeanali
uia usmanmn N ldngnAnesnnifales waner Aundudndnviselaiulla
Tusmen deazdludaifudlall fuaneslsunntnmaziane afadues
geiaduanlidesviderinnismaiaeeidnaznesaInyuNe I8 ARs YT
HundnaullléAesednudalasiufenuiiaznTedudneaie

s ow N v a v s

A wFunnuds TymiiduGendidgninuazaasuidududunene
wziidneesganadiliaunsaseulidngninresase) Aelastiunisas
MLHUNAENEFNe] Annnfazlaidanuriraansiiniul fdee

é’ ¥ a r-dl o ¥ o A =
wananiuae antleyyndnaziaeadnes duasnisditvanevane
nquusziminiideaeties aanlignAtvanes) nquiisnase) studungs
d‘ ¥, = 4 v v o A | dl v a 1
7 “aenla” udduAnaeulilineulandvizaidunseanisase) sengs
Whunnaduwsetele wannisnanguinatanguiliaunngaztinung
ANERENTUNNAY W NseanLULARMMUINaATLALYNALTIENN

WOANALT YTNIFRIIN AN TNIINNNEanenaar AN sam e Lidee

¥
NN

S a o o A o 0y A e al
N19NA neauarurinniaaiale Wn Awdesnsiulifiefefidy
Busunanisinuuanguitiming ngugnAdaian duldacsazlunjinulyl

.......................................................................... CONNECTING THE DOTS



(Uszinndnauniudiald nnaunesinass va%) wsavsueslidadnlasiu
aziflugnAnguusn 1esnn tasidugnAinguudn gnaingused (Lazhnil
v = 3% 1 o = 3| 1 o 1 d' eI/ @ v a
Fasdmsualiisnauzdminludadunguuan nguses) TeiuisfesAnilsenay
lufeduiuinduduaziinisresanmaulandaasnguillnuuneian
wanlun (manzldiufiaziaansdidngnAaenlduuunisuAiudvenm
Wudnuwuunilaiulnaz)

2. lidgilymaasgsnaase ) Anacls

1rs7 fiaenanevesniu uiawswaunlifdadvinlugessoweeany
Ll wuewimemesniunsafangllly waraeauinenaummaila
pinee] Tidiuausiniu 1w 1n Facebook Page aslaimun Tnasfanedudlu
IG azlsfidiuly

NI INUN9AUALAATA UeAURILALlNERFA AwenEaTnng

sananadulimeulandiloyuvesunegsiausiudngsiaiuladlduddoym

=
7

°

1astlszavet)

nun

= A o ° | = o A g =

Aenunnazuuzihuazyatess lupaavizanfidunuaeiinaesgina
ArgazmAnaulislas@anaudninlugnAndeliaefuAnves vinly
winnereslaeaas MnlugnAndnellgeguas sa4 waziuldldnisfnies
watnanussiaiunislidneuazimsiiiuagnased

1Yo a v

k2 & o d' % al'
mﬁﬁyuwm@mmw‘mvl,mqnmummm@m NN TN LW@I‘MV’]H‘W

QU
'Y

auladiuntennavlansd Lmeﬁmmﬁ@ﬂu"l,ziﬂu‘lﬂuauﬁwmﬂm A

(7

ﬁmmn%m@mmu 14 ﬂ’i?‘ifl’] ﬂ@umumwLiﬂnmmm@mumm ‘Vlﬁ‘@ﬂ’ﬂ:‘ﬂ‘ﬂﬂ
ﬂﬂﬂulMiQﬁeﬁﬂ@uﬂ’] ﬂuﬂﬁsﬁﬂ@uﬂqﬂﬁﬂ ﬂCLLﬂ[ﬂ@\'iM’YJﬁ@‘LALLﬂ i ﬂ’ﬁ‘L‘WN
TRINIIN1328 LEUF

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



ussTAANEM s gsRaTi AN su ATl Msasiingeaneiie
landRimFedinmsiiilidtymiinfewifeeslsielfaunsousg
Tandiilé Srimmeiloyniuiesudauilald wfasileniaussqilmng
&éne usidndnlatlymie Sufasinildgniidu ubafasnanedujuuly
eilan duuvazas

fuilpe 2 tTymudnfinudinaziaauasfiesviunnesuneiuLes agals

e e d oad ey v d o - Ry
AnuuNAilymaw A llwRuTLALaNasuduN LA el PRy
ULATU

.......................................................................... CONNECTING THE DOTS



10 dolumsdu FACEBOOK PAGE 15s»

maummiwmmmmmmiﬁu Facebook Page eanevnsiulsey
Anuvikfinanzaeuil Facebook Page ﬂmﬂLﬂuummummmuummj
mwwmmmhmunuﬁimﬂummmnu@ﬂimmmn LONAELATRIND
A3l Facebook Agannlidnraad uinnisldsTunlsnuulsfas
o v - o da e o Al aw ed oy 4 oo d
Hanuizaamatiannniin @Renuadeniadlaiulaitesieduiuizes SEO
waz Coding MiaW@MAT] AUNRENgIALTLAELY)

et Ut Tinan ARInASLTUNRENAYT 191 ATLLISIANADTANANAE
Antu azannsaesuitedaliaieerlsfdniululnegqnanadesnisld
Facebook Page (¥saL19AUAZ3aN Social Media azlsiudaus) lunisidu
gaamaaianuld Tnevialaudng Aensiiu Facebook Page 1% “difa”
filwaneufunnunaisdasilvilonsu HuLAEIanEuialanan 109
miﬁu Facebook Page ﬁL%@fjﬂmimm%@ﬁmq AnazyAil (WHNNLA
Tinel&lLdnpe fananinsenuzasy 555) azingniuase] wdadume
P landNa8aNITMUHLNNIAAT AR

1. memuuahnanefidaiaudiazil Facebook Page luvinla

Aauazasiiavineslsty 4747 Facebook Page AFasAnlfANKEN
erieu Aeisnaza¥ Facebook Page lileantszasdarls vl Facebook
Page Deazpaulantduedian nsvinmndnlameuaznasig eI
Whunnalddaauiaziiunisfinsauauanauinliinialignsias

foataasnsiuaii e leninazdue fufu
» M iludewnnallsunduinlddanguidmang
« Mifudawmisluniadniawazd@eansiunguiivang

« MifudesmslunisiiasawazisnisiugnAn

&4 X = = . o =
Lﬁ‘@ﬂu@"l’ﬂ@‘&iﬂ\‘iﬁtﬂm%ﬂ@ﬂ WALTALNALaLINAUINUIUNINILIA Facebook

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



Page TnefidamavsitaalulAdaadndnazidaliinly azinldaenaeiin
Tagals n1sdsdrmannumntazidswiinunnesslulnugsniasessiaies
uzeainnwuzthldiiniulidnandy SME dunusudlugls eazlia
Lainasandnihunngaessaesrls Anudidannidmadaiuasesls
R S BT H @ @ | P =
wAIINAd ‘A" vize “lA” dwsniunwlundiluednels wazissiaslian
pogdntiuazdinauithvnnagegaaeusldsela @iRenavesiuwmia)
2. msmuuanguLihvna/gnANge
AUATUIUNINaENINaaaLs liaFRaad1d1gnANasnas o
‘ﬂl Z’/ A Eﬂl dﬂl 1 1 a [ A v v [~3 £ 1
Nazanetiupelas Gaelldldiniady SME viaid1resiudnt nezudius
wnnisnata kUi g uefdneuAnNibuLRaT g fuegiae

A U Y a s @A ‘ﬂl ¥ K i =ﬂ| ]
agrandINsazanaaesliiifa Arenisiendfeanguitimunenld
wAuinliianenuaundauanlavieluunldunacgedudaes aan
WeFaesreus iy drnnennesiineslisueiuaunliliiaaiuan
wstetiu wnfiaslaliaula wadanuendiuldldiiuaunesludaeindeay
Ai/ ¥ A QI Ai/ ¥ 1 1 o = ldl =
fariu viaiiegetitu uduewinduilaniananazanlauazgsauaziden
snndndulue

Aronufidnraainapnsazinniuiiesegiane TuiegnAnaeqs
Aolar? aasldq gruaziBuanatetinsiineaziineen iy angwinls i
als anuzuutluu pRsunediiluy aulafeserls naladinaluuiing
(w'mﬁzgm‘ﬁﬁﬂ@mﬁ’@51ﬁvaﬁﬂﬁumﬁm@u%@‘fmﬂmqﬁuwm:)

NafMWANgENAIUENAEIU UL HULLNAN9 WiTRazULLIaNTE
< v dJ o d!/G 1 o ' o v 1
Wzasfild aeduilflafignemesindinasazrinuuulug unepuldizndnu
o A g e \ o £ = ' oA , Ao
nihe el gl uarndsianisdeansetnesiailiad uianaasidndon
nsgalige whvneauivdanguianT widlanagegqs Tuiuiudausinatin
VRIUARTAU

.......................................................................... CONNECTING THE DOTS



aeandsalilauananmuiunay wad 1 lAuTaduA1AnILA
P ' v @ WM el | A o P i X a o
Forndau fufienaazldlinllndimanfipunundnuiluuslausegud
WInANRuMIaNUrar Tulanesuutuda aviulddunaniananeniu
NN HUABNINRFIUAUAINGIUAZHERIIN1TTRAUALDING NAUAN
gelifatuunar Geiufdennuneannudnanaenaiegiuaunniiu
nguiiuanease] duiea

3. mglaiasnnuas Facebook ﬂg’mg’m Facebook Page
1 dl ¥ dl v ¥ o 1 dl o 3

agafvanlideniuga dramnivuanguitlmuiefdaaunds nisas
Taiwraunlu Facebook teaf1agnuuniu (Like Ad) fiaziaditlsz@nsnimiviniu
A A aa e e e ve  d o
Inmdnfidss@ninnfineniteniung “aunla” unduguliiugnuined
AnsAzaNnsndeansuaztinauallstudusiie 1isely n9ld Facebook Ad
a1qazaedlAdniuntsasunaisnsnduszazinan liiunane aulunig
dindanguithusnandoiessiasni e

4. malFuusslasanlilidsz@ngnm

mmﬂmwmwm Facebook uulm"] ﬂsnﬂim win1sazaeled
Usz@nsmniufessznevuneesdilsznaunansetn Sesunienisivua
ﬂ@jmﬁwmmiﬂi ’ﬂﬂLi@\‘mﬂ’)‘]_l@:ﬁuvl,ﬂﬂﬂﬁl'ﬂm‘]ﬂmﬁﬁ?ﬂ Artwork mx”l,ﬂﬂ@’mg
preuthasanguiiwanefuuras mazselfieudnieianguitimanawdn
usl Artwork laidnaziflugniwisesyaiidsngiulutamaniis “ladvne
vide “LaliAsa” Sufpsenniiazaudnyldnguthuanaiunadlasiuiu

arnde 3 uay 4 duasfiudnniste Facebook Ad funalnfidrdnyaes
nsl1lsTum Facebook Page @@ﬂ”l,ﬂﬂ\m@uLﬂmmmmivmwmmuﬂum
Tm:rmﬁﬂmwmu@ﬂiwammwLmuﬂmﬂg\mgmm gt

5. msdsuusissaina liigundatasiansldiiaassng g lilwanzas

luniin Facebook Page Huiinane ) dauiienanunsntlfuustald anunsm

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



T mew'ammm Ianandauauladiuigindima (%qﬁmﬁﬂu

v
o

winF1ureisn) Auniimane duazidnasslentalu it 209
Facebook Page liiilutlszlemil Taidnazituitdnudne Cover Photo Tunns
Iiayavitea¥lszaunsalii fugndn wu nadengilniniigundeie
g vilanisnsendeyaiianduraciiy TayAIRIRUAAN"] Weguag
prmgzaanifupuiiaunlauniige

z U v ] :I/ o O U

UANAINTLAL mmmmmm’mm 184 Facebook Page il

wlFuumselslAanunn :NTaNN9@NARANLN9978NN997901 Shop Feature
nulagl

6. MIMADUNUANRDLALI
= % ‘QI 1=l o =3 G| ‘ﬂl 1A

n19# Facebook Page wantie laifazlsinaddmaninaiuGasliisa
Rewinle udpduasinasanavewiellsludunsenioaniu uaufienaas
d‘ % 1 ¥ a aal v v ﬂl ¥
daenldey vaamalassiashanadsdnazmerlauninadldiiaeai
pdiadeulug liLNaeg Gaee

fuNaTuTUANMATANIAAABMUARE AL L LLTIHNAIMELNLAT

Whunfadninfatiasseliuzaiu usthazuuglidundsudofiazneagingn
WULNNE°) AD

FinpaumuTnay “tom” Yaanguitlvang

MesunUALUUANIW Ldnde (1w nsanagl wengdunld)

Apzifliiaadngninazasderls azilizasinaadls uaziipaumugd
Lﬁ'@ﬂ%mﬂ/uﬁﬁmm&u

7. msllslumAaunue

I v o 9 o o= Y Aay
andefisiotiasandefiuda manzvinpewmusa uvisifsedlstun
Sudng inazsinenalnaes Facebook twrinliflaldynAunnaniuinaaziiiu

.......................................................................... CONNECTING THE DOTS



ABLNUFURILIT N1T Boost Post adifludsnarminiialiilannanauinusiti
| A111911151L84 B9N13 Boost Post AnnARAdnUansas il

8. MslARALLATNARLTIANATWTRAUBIUATE

40199 Facebook Page ABN"sliigninaannsnasdanin aauniu
wanaguanuiiufufamalddon azdudnsesiedauil Customer
Service Mindset meswﬂgﬁuwuﬁﬂuﬂuwmmwmmmmmm fusgna
flszaupanaddafuasiivindmesnansiunuuazae U D TLALT
dhanaeunuetdaer o luane audesuiensdaiiazleduddon
Thues (aashanduindpmaminalludalifirunen Anifeiaazanaanw
@ﬂ’m%@ﬁu?mﬁiﬂL@mfw,m@z)

9. §anaUaya Facebook Insight 1% (wa) 1lu

uanangUEINALd n1silgdaya Insight m’m‘l Aaeuludsfianmin
TauAiu LW@’]”Num‘lummiwuummw@mﬂmuuﬁmmmwuum@
\fhulas fingpinssuatinals mmmemmq“mml,mﬂwmmmmﬂm‘@imm
Twadluuilausueaziiuiuas 1o %ﬁ@g@mmﬁ%mﬂLﬂu?ﬁlaﬂizﬂ@umi
WannazuAlunal i Auties

10. Waunathssatilag

Hailanaarlalldmaliafienriu Facebook usidlumilen Mindset ey
flazlszauanudfauinndn WARudNe ﬁfam@ﬁﬂuﬁﬂﬂqumg’ﬁuﬁ
wildniutienaazdraudausiipasazinasellFen wiluFeufuazdmen
waialuaie agiane inszfdaslifnd Facebook aduswianliuil
fuetmaen waziufaunmnimnlszyndldieunsiifernazfesnieies
nagnéinnlliaefld nisuenfaiedlfrduimunedasnaneiaduies
dAtyuIn

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



10 dafinanIanaay G‘ﬂﬂq’ﬁLﬂuﬁuﬁmmmmxmumm’i’w Facebook
Page mmmmmﬂ ‘wmmmmﬂmmmm aazdnluudnfsnifly
Lu@mwmm@ 1284N How-To 178R85aAaUYIN Facebook Page 6119°]
huvas (mws%mmﬂuwmmwm ) doasiidusieliuiy Advance axls
mﬂmmm‘vmﬁmmmmwimunLLmLL@ﬁimLmvmmmﬂmwmmmmm
nEUUNeFR N8N AausATY

300 .......................................................................... CONNECTING THE DOTS



Iusizatidgalantiovagolssosls FACEBOOK PAGE
nelduinnsudu

ﬂj'qqﬁmumunﬁuma%mmmﬂmiumm g9 daunikAedaInisand
Lﬂu@nﬂﬂwmﬂj gaaunssunFaniuGuuiqaudvqaaeuned Facebook
Page #14°] mmﬂﬂimumimmm‘ﬂmmmmNmuumﬂwul,uumﬂmt,@ﬂm
nane| famqmmmj fintansmelAuaznane Fumileuazfusndulle
nemellally SefaevBuunslsmfusnyaudaiuusaiy

1.4 Photo Album nflunanmaanfuatlimFuamlade
waner) SnsinldRsneininasidudatiugl visetingt@uAunudalyslus
4‘ =2 ¥ ¥ dl £ 1 =3 % a ¥ =
WensgnAduiutinma etnglsiniunegnAtazg@udnlumuazigen
A v = o a Y = o ! ¥ M yval o 3
isasieanaieuivauAiUszinnaw) ndunudwanes Sulaildiinisdandi
Photo Album Tiaundeyaliing Fendrazlmumnauidnauisesllidle
lagInasising Gandazlanaeingada uldiae v

AUzl
a513 Album plaeminlvidhuniieun anmaepdudnde Iaunidianma

= o a % = ] 1
WM@Q@WNW?OW’]@HQ’]LL@%@?WE@%L@E@M’]\?“] 1ldann

2. msldsaaziaanlagisng e linasy

= o A 2 3o z e o PR
'&\‘WlWﬂLu@ﬂ@’m‘ﬂ'ﬂWLL@Qﬂ’ﬂﬂ@’]ﬂﬂ LW@HHIW@[’*]?‘]JV]@”W@’WEI“’] sudnld

Caption iAeaduiunafiu WAWauATET ﬂuiﬂu\ivl,@miﬂw@”iﬂrﬂ,ummm
mm@vL@ﬂﬂ’lmﬂimwnmmmwmmm’nmvmﬂmm uumumﬂmiﬂm@m
mw]’Lmﬂ‘wmﬂLW@W@m\iu@ﬁmu‘wmmmuwmmﬂmﬂ@mﬂmmmm
indeyares@udlaluyn, Ggmmuwmmmmmi@m‘llwmm

ALUzUn
walnasfgy laidasdudatnisenasizliduidniesanldmnaazigen

2

Audnsing) egudne manzaunaulaazlinaglaiun liadeanumngniiia

[—U‘Qwurg DOGLHg'EJ[—gnaO ......................................................................



Wasaandeyaiuiinndonliiag

3. maugnﬁ'ﬂﬁmmumi'\mﬁﬂmua wazliatlusasainldsay
Inbox saNa bl

u@n@’mﬂm:mmmﬂmumm’m LA 13ATNAY mudﬁﬁmﬁ’muﬁuj
dannndeyasine foe Eml,fmmuuw'amuum”‘lmLimmmuﬂivﬂa‘umi
Andula m%mummummmmumwumuaﬁnmLLay@ﬁuwgﬂmuwm

Aﬂl L% dl = o Yy U 1 -dl % A U

Wall iagiva liaunanudslideyalisas wiluanenundaenazuany
lumaulu Inbox @wanee) AuflireageuwilamazieanldAinauan
ADNNLRENRL (warhluasnnllauan)

ALUSUN

r::ll a é’ | ;de . dlaa o

ABUNUATNINATLANNNTAUNLUANTAS Conversation Form NAANa
L’ﬂ’ﬂlﬂLﬂﬂLL@”L@W‘H@Q?’MM’N“‘] mﬂ%’lmﬂuﬂiﬁmu wum@ummmuwm
Wall Lmumﬂfmummauummu@mmmLfmm me”uuﬂmmmnmmm
“aula” @mumuumq

3 G*Imﬁaﬂzimﬁmuiﬂﬁ%wqwﬁﬂ:%m@um: WAKNAA LI IRIAL
%fammﬁnmuﬁﬁﬁﬁuﬂmwwﬁm Lﬁﬂqaué’ﬁ ieRansnn@endtazienls
laidearlsdadndnluudasiuie Customer Joumey TesgnAnALiNAReINs
foyarne Watlsznaunissadulatiuuvay Funfufunaazidanuas
Tdans lindasaldAnasldGuanum (megﬂﬁmuﬁ'uj) 118 lsdenn
Tuvazasy

.......................................................................... CONNECTING THE DOTS



18oowanimiksusiooulalids FACEBOOK AD TuU
ngomnelula (dni)

' o Ha P ! o e a )
ﬁqqmﬂ\‘i@’]uquuﬂﬁquﬂ’]ﬂmﬂLﬁ‘ﬂ\jq/ﬂﬁﬂ?qumqﬂﬂﬂuiﬂu LTNI“TJ

TN Facebook Ad kA2 @8 1G Awan wani lusananssialuun Tadaumun

]
1l K

A999 AN NALI NN T8989 mmuumLﬂuaﬁﬁgﬂmuﬁuﬂ@ﬂq N

1B195"] womninAainnlsiiuedned dounilfinezeanudeuny
“@uFagl” iudn dlaFuansaeseeulailien (%ﬁﬁi&ﬁiﬂﬂﬁﬂ@?ﬂ v
Tlama 3 unfasa) aslasnun Facebook Aanaliwan (na Boost ulasnn
azlst)

writaase) Sufilaldetnaiunsenaiu Tenfvenduiladaiugauin
dl 3 4 a) v 3 ” & o/ M v o o
il “Wafnudaas Ad” Aidenglildunaeiuuedsy

1. a3 Ad Tneiiaan Audience Taiiilu

wammaﬁﬂw’mmL"?r'mﬂrummiﬁq‘lmwmﬂ uufsinaza1nnanlildn
LLmquummmimwmﬂﬂmﬂ@muw g mmmmwum@mmmu ‘N3
Uszlnn guede AU AuRLLNEL 8% TTinTidN I8 FAaaR Facebook
AN i fazdsrannd 5-6 AuanTuasAieq (Wi Boost AusaeIRu
PANFREIUZUY)

o djjﬁ =3 1 o 1 v v dl
ng@n1unakuLiAaviudAuadla g luliidnlaNewlvrea
nae “nasihusng” Milunayuadidnyunns new imszialawnnyinudin
PANABNIINFIABLNUA LTIALN T FRINT LADLABNALALIIFBINNT

laign dufdenidzdzudafilugaunluldgnAnelidnes
2 ﬂuﬁ!,ﬁﬂnmtﬂuanﬁ”ﬁ aulaildgnan

NQWNNNNQVDWNW‘GEEUQHW ﬂ@muwm@mnimﬂu@ﬂmm FINBREIN
Lﬂu@ﬂmmmwa‘mﬂm’? PNTIEURNE ﬂ?\‘iLTWﬂ""hW‘LI"J"IﬂWV]L@’WJ@Q?’WH

[—U‘Qwurg DOGLHg'EJ[—gnaO ......................................................................



N

“aenls” duanaazlildeanlidudniidsanennaey Senadluwuui
Auuian muu

sali Ad azidnDanNug LA lufAazL

Aoaell neunAnAzENEs Ad azls sesowsaesiudanauinlag
AAQNANTDALIN (NBRaLAIDINTaIIN) LazRausafadNAuATeas Iy
A - . X Ao & A A
feanirrevizeilan neuliunifaaanaunandnelun? wiavesnn
d’j QI b (=] dl 1l val a a [ v
Ao lun? manzdisdusndu SME AlalAiRugaRudauds nnsaslamon

Tusvassldnge wiiadladionagniuumas

3. aaumusnulaiilu

dlcs = -:'ll d‘ & & o [ 1 A o

ffdugnisesnufiudguiiuegiess na1apeneslam iy

v a @ o k% rdl M v 1 M v a = 1 v 1

ez Asululdnaumusmlailiguranla laldgurAnau Gandidntnasn
11 News Feed 13fipdlantinaairuiulluuulyisiesdn uataasi Ad 1@ty
19y Reach lduaauslalanemanuaulanuidiuay wanduflduwiland
WA e ANAZNIAINUIiNluuenda Reach A nHus Ll
Haunalad vizaaula (adhandntawonladldnduRdnauazugngpeumus
ABIAT)

Penunfiiuizeaudanin Mduiloymdaundnnugn SME (Meaudius
wususial u1eee) wetlogmudalafinduilam udafinaulddndn
Fin Facebook Ad liatine Tawnunladlfua

fanudnanansdidonsne faesiarsnngindanluuinuazuilely
1119 azilfuilgeatingls 1w azilniin Audience Set Tuslun viseaznauly
Amsvigananuluddismnziuaaialuu isaliiinineeumusdaslstidn
Auld

'
o

wsaalinasilymlfiae@anen ludufuinulignandniituumay

.......................................................................... CONNECTING THE DOTS



Jrysindniiiaurin FACEBOOK PAGE iialkiiliius:au
A2WadSD

Fuitnnldilonnaldussene s fusF ey fuuianiiaaldinnavin
TAsanafilimanfaunuBEuinnsldtemnsdasiaatng Facebook Page °lu
MIinnnIRaNARInaeasalannal UL LLMﬂwmmumm AU
flalszauilym feffandmiudalalingm @13434mmm@au1m AULNIAY
anaazAniNAnuaaliinatinsduandd

3 = [~ ] ge’/ = = < ]
inlutailuednaiu evlspedym nuasredauufenaguuudne’)
TN nwaafuuzAsy

& o a o v A I-dl 3 v %
'&O’W‘L&ﬂﬁ?m&lﬂLﬂL”Iﬂ‘]_lﬂu’ﬂﬁ"]\iLW’QN@GLWN'VW]’]’]M‘M@’]EI“] AUND
v rdl o a o dl a 1 o 4
1nazNasdnIuNITdnnInaAfuANNLA Facebook Page 11/‘111“] wazyin 1o
waneT) Auaendnisefdnaslaniunsaimuiuansliuuaraiy

- aunAlaFuas
. Inasanlaifauaula
- ldlseawmas luinslsneunaunn

Waglaifazlannnusisnsesaasiudinarinnanda “ldldnandunn”
AeluLdFRIAUNNIAN ALANNIEReY suAiun1inatennaelamein
I e A . - Y
agflaition BazdnlUiAeame AN Ianer AUANIANANATIAAzNE T8
e A % o a o a a
aaulativizald Facebook Page vingsnatuasiliaen

Hymniawazasuniloymn

L X - . N P &
naiuaenaluag wassnndinszitlayunlue M liia Gesuuyuil
z o/ -4J 1 b < o ! ‘;I
uiu Tedaulunjudaenaziaatliymasiallil

[—U‘Qwurg DOGLH§UD:JHOO ......................................................................



1. mslaauna Like Nldldngaiihnaneasae
Tug9ausne) 289n199 WAt nanee] ANN1dRENsTauNewT] Wie
Yo B S s ey ca X
aujanannaladmdefiidusediiniudusesnfvazinlioeslaiiu
gasusn wflauazia adlsfimuiegauiieiufag Liuuuwmyuumuj
fuatlusilanaans il Feenllgaedenniu wasNTuz iR iuALTiNN
“goenalad” aeunsmiuilildauiodeinslmiugninaie) nafiistu
wanateudnguaugiaziiunsunuiaasmatiunateduaui |yl
navlandgsnazeasndowinlane warfazinldgiymseiioanszau
U é’ﬁ 1 1 1 o e‘d‘ L] 1
wianifdenlalaldlanuaeumusiineinasmiiuu

4

My

Fesiifisieendvldudiunsiunevesloyunenisaiguauinnix
Facebook Page A4 Faniay ma‘mmﬂumﬂmmﬂwmmﬂv%mﬂim
ety e tsuenaay Lﬂu@mwﬁiﬂ@mm “aenu” Tuldstupsamaliddngs
Lﬂwmwmmmmmj rnunnsldiesaiieating Facebook Ad Taidnaziflunns
Boost Post %38%1 Like Page fudausinaiiaiuly detlisdesldandrdsm
41475 Organic idenmnaAnNInsfasenAuudalsiuwmsedne

= \ o = a 2 o o

wpaiisenaazliineziazlindwareweazliisaunsasnliiugni

&

Seiluduiiug Reftauinmagesnnanwliiadafidadoudnlasie
RS FRUL TR IR Liﬁ@mﬁﬂiﬁiﬂimqLﬂuﬂummﬁmmmuﬂu‘lwm
w&alide Facebook Ad Fuildimsafidosnns daunnsmsaig Organic umv
AR lauFfa1aay mu@amqm@mamunfm’m@uwm@qumumv

Tonilawazgndssieaulyfangaifimmnedu vseuldn
2. figlsifrunglumsidaanaaununsnings

N33l Facebook Page ldld3asenn uiAnuAantsazinamaslstinalu
wiaxTu avinasasinglaiesirelannalunisans thusnaunnaviluEassnn

.......................................................................... CONNECTING THE DOTS



= o o= =1 dl [l o o A |d| Ly
natinmanpewmusaLiuFesliddiaduiuiialminazanaaesaalal

= a o’ k% o v o
wisparnazilln Facebook Page ianzaiusiaainaanudnlanazanqummiu
TiRdrpeumusuunluiasisnauland “aug” uaz “auane” Tundane fiu

v
mawnleym
a o % 3 1 A o 1 !
Aenundnliaunneusuintes) Aenisneandulnesiinguiimung
weastiudainiserls aulaezlafaiudusviasEnisreas Jqnluud
AuAvirerTniasmenlandianlitne udores Wauiaundudadues
Bessaiudeyannaniniazaula wisesldandnlanuu Facebook 1
winlidnadayatnnansuinung drslemiisninasiuliiiaula linsaiy
ANNFIBIN9T8AN AN TUAEINTIaNaraNgUTeRARIN AETUNN9YIN
s A o o o oy Y .
Content Marketing AuifhuisasdnAtysnn nasanniléinmaliudaiuumazaiy

3. ldlAvinasneasedanazAaLias
o X @ . = \ = L = °
FubunAly LLu‘lmvammwﬂmmmiuu WA AIUUTILNGIZNI990

'
=

Facebook Page witlewdu “aulud” # mwwmm aaiuaglaldEesina iy
MsPde i’ mﬂmmﬂinm@wmﬂj AU mﬂmmum@vmum) walu
wuniliaellléiniuetnaseies llldvumiuifuinlam ureauiagzin
Waazaan 91977
@A o [ M v d‘ 1 d‘ 1 & o d‘ 1

uanmasnan il liinaeulrasedias Tilnaumudsnen dautuey
dnsfungennlnaladldna Tdddse@nsan Tetaudulnlluselddndnau
o @ v=] Y @ a -=l|
infiazana udafiazianluingne

mauwniloym

v Xy oia d e

nswiiresiiaslafiazlsninuenainnisiauinfesum aanuuay
#1372 lun19%1 Facebook Page Wa@umqs lws1EAmadaaniudInni1gii
Facebook Page l#dnFatiululfazdfatuladludadumn ureauldinan
wangLnauavsasasuazlanning

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



1
=

AagenueniunatgATaLazATL — NO PAIN, NO GAIN

ety Adnifatuawia Facebook Page Halvsiiu

Tallf LﬂumLLuvmmqmuwmumﬂ"l,muuwmmwmnmmLa‘ﬂ\mfmnmm

al
Msaspariuldanluunausies) liusaiy

.......................................................................... CONNECTING THE DOTS



6 wawanmluaudsUamsvislila

ns “Uanise” asdudaiussnaunsaesliddiazaadnaalngf
Aouaennls puinumasiAauaINazaNNInaNeanInL LAz lign A
Andulalduinisiaies

wrilupnuifuase nstlanisanadudladlidiemleniunieueniuiin
wdnwesnunsainanunenandatias liavla dafnzaevian Maan
W19 wazau anunnungaudanisagldlidni windudnfasts
a A T M v
@elanavideias ilansueladlfiag

naanlagnénasldlgdesiny uituides “Tansane du Jeffrey
Gitomer 1#tuudAnauladnase udadesiflilsdasasgnieting
wanee] Aunueaiu wivaniuaNianaaveadsemin Inewiviy
wiAAmaHunesunelumileda Very Little but Very Powerful Book on Clos-
. i\ a Y o g9 o= M oy
ing 414347 whaawnvinliimadtanisuelalfreerls

s v b v L4 [

1. 1ndsadraanusaImslignAiladannna

2 v = = e \ oA = o

Aufeenaazh enaaziidsrlamd watloywnlug Adnaziaehagndn
wealdldaulazeidndasnisiu wihndAnyreasadadlalinisinaus
a % ! o A o PR ' k% o £ % =
Audndntupeesls inelsléidng whimnnszsuuazinliignAeeisianaiy
v a v < A o A @ o M Yyt »
seannsnayldsnamn denwonandelagefimanzwonandaldlaiansanis
IR

2. 1518911 DLFIATUNLNAS
L2 = U @ a 1 @ v aal U ldl U £
WHI1RZAANNFABINITAAI LAALIIARIUNDNANUNABANNFADINT
uld enaaziiluFassesilyuineesdaladd diananlula finuas nmwan
ST mmmmu@ﬂmm”l,u”l,mu'aﬂﬂqurm"]mﬂ wazifluntifiead
FadlaBaunilfiaeiteasinlfusadnuimelyl iz ladfivinldignAnuesdia
wasdumanillg

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



3. 15189 LHASIIANNLFIAIULNEIND
= Y @ 2 1 o M Yo ' | o @
uwiignAnfeanleisn LL[?]LW?’]”N‘LAVLNVLQQ’]L‘ﬂuLNWJu‘ﬂ"’ii Tufiae
Al ldfnaula@an @mmmﬂ@mwmm CRIPACE aummqu
“lummmmq@mqmLmumﬂ@umﬂmummmm mwmmmﬁ Faimanil
zmiﬂ,muummmmmmmmmLNmuslmnmunumqﬂml,l,m JuA
azgaeAnIse LEA LT IRLe Y

4. mEﬁiﬁuﬁ’ﬁq"laiuﬂnwaﬁaﬂsﬂwﬁﬁgﬂﬁ"]%"lﬁl.ﬁﬂ'lﬁﬂsmlﬂ'a‘mauﬁ’ﬂ

ﬂ’1ﬂ‘VLrig]’LﬂuLfZi’]‘ll'E]\‘iauﬁg}’ﬁ‘iﬁ‘ﬂim:ﬁ‘iﬁﬂﬁi"E]VVL?UN@Ei’]\‘iEI'@Nﬁ’WVLﬂ’&'ﬂ’WWﬁ
wael mﬂmﬂs@mummmwmnmu AR mmnmiﬂmmm
wpaiutlssiuil wihfleamadiaRen sl fumaniitanandn
u,@f:L‘wummmmmﬂuﬂuqﬂmuum

5. 158saeANNdalaiugnAllalininwa
v Yaioa v 1 1 ‘ﬂl £ [~1 1 Aﬂl a o
anAuateAudInAuds weldimalaauane (e ldidalaisEm anaas
P . s 4 X o e
wazFasda@en thefdalaidunainlilindrazaes Fesllanaaziluaini
naulUsaananadninliwanmalasage lazesia

6. 1ngaasepnuiulalignanlalaininwa
40 A 4 miw s ooad Lo i
uananANimelangnAarilredueudn Gl Fasaansiulasie
dsznavlidog wwiulaluGes@uduaziinisfionunn gnAvaisauena
agdanfustaan wsilidulazesnninmAudnuntiaue vialddulany
UINMIUAINITY

nauNNaudaAnil muwmmummmmiﬂﬂ@vm A LA Sadld
11910977 LAY 6 mﬂummmﬂm%ﬂummmmimLmunu WezHUABNg
mm@mqmuu@ﬂmmmmuﬁmmﬂv"l,i filuiandslsifeduiaens ua
mmmm@ﬂim@fﬂu 6 diailvideulan

asvenlAngiuseuzaiy 91 6 dalianunsoudlaiuuususaenn
agalslditing ~»

.......................................................................... CONNECTING THE DOTS



4 aowiAawaraiiniianusiusiooaulad

| < o X o 9 e 1 4 a v
mJLﬂumuuu\mmusﬁ@muma@u%u@ﬂmﬂj ﬁNLLm@uﬂq‘Uﬁ‘ﬁ’W Gadget
ﬁl’]\i"] mmmiﬂwmmauj ‘V]Lﬁ‘ﬁJﬁﬂl’]ElﬁJ’]ﬂ’ﬂuL‘i‘@EI“'l vuaaulal muuu\mmm”
ﬂ"l’]ﬂﬁvmflﬂ@ﬂ’]ﬂsﬁ\iNNL‘H@Q’]W%@@%@M@WE’] mum\‘mmwmuﬁmmm nu

\ , | X ' a Al v
wineudanlanamantiaslidudlanivanes auazesnitaiuanaves
aaulatiiu inszduazansnsadugsiastenlidaafununldieezan
arzansldsiadli@addnanuivianiiuusediele)

[l =3 3 o z Ay A‘QI dgl o %

aeialafini udynduilisnariiuansresesulabiisauiumnnuneudo
wsiednaze Aldlanniunaslszaunnnudida u1emimenaasneeny
vanlifmdmensua¥a Trafic unavtihingoedssine waifilianuunng
Tdawmnsatlanisineld uaziiuenaasiiusavenlFetnanduiniadlnFiwan
aaulatenaazlaldBesenn winislalafiusmeaziensiie) wdaniali
T TV - e 4
Fiuddu @7 enaaziuGedliddeduiu fellmezivane) o
annsananafluaaiiananauazinlimudewnimiainiuenld

1. mihduglallds
Awiuruaauladd sdneniveiulasiize “ulhFruesulal Ganlsdn
AaAuLlsziivlansn winendusaslizeudiiudig e dneanu
Iaguevzaliasey Fasteaaviiumuazidaaidandeswsluaiiuag
Huafunssindulasasaundsnivi iuninneanans meziiuAeay
. o o S N
WaenanatluwILL iU assAnnegnAf Ly Miadininineesnn
. o Y A v = = o a2 YW g =
AFausnudoiae¥unngef gldifudieandn nednansduinlaiiusadau
Audayaain wuusudniuaaazinldaoudndndnaasdiuludeaun
Auaiu tafionaazinfiunuulaaseds Wuleaadanau was&amaiii
agnanausvinatamudaiiesasiiuliiuies

[—U‘Qwurg DOGLHE'EJD:JHOO ......................................................................



2. dayaduA liieananazdssmumsanaula
o o 1 3 (5% ¥ dl vy -ﬂl a % Y @ A %
dwiureAuiALneau deyanlineTaduAn LAdNsAT WaTe] e
Tuwdresfustnanda nsazaeduAierlauu wisesdoumdeyasne w0
dsznaunissindula wasdeduin lutinassdallanialéidn 1iaes@ud
G aa a v a = ' a v v @ Y ¥ &
WIURRA89AUA1A3] NHLAgLRUAES 1-2 gludaAsAuen iy

1 ¥

tongrioalilegi@amias AuAulsznnenaazaniludadideyatlszney
waNeT Ben9 LW AnanTTRau Uselagl 35019149 v ivevinldaunay

a %

aAUAANIDLAZ AN RNANLS A3vagignAnuanaaueaaz A iy

v 1 %3 1 =3 M ¥ & 1 90// 4} el/ | 6 0 o dl % v
wAneguds weanes auildlfidudui daluiulandddnyidhaedu

asAnliaandngnAaesseinisdayaeclsnivlsenaunisdingula se

) e

B
o A o v = o o v
foyauuvluuniiliianagela¥udraeusls

3. AunngUmnuasAa AL

Fesilanaarasnndaldivisde 1 uaz 2 mazsuavidanidn dee)

! ¥ A aa v @ % ! = a o il
v nsldgUnnigafuanddiiiiuiniuldlameazidaauazasedaualmg
waziiuaagsznana SrgUnmaes@udunnuantensgy visagnanaaiia
ey Tarufduiuuimeiusape e sLNe udaeiseinsidey
Wigs laldfedudz weBsuFesiufianimnguudaduau dnlagan
a ' dgl o o 2% a o

wanzaeaziasamaiaziludainlifuaesaugnienllnFaumeuiu
Frudu e bidne

4. lalmanunazldslunsu
a v ¥ L33 % o a nI/ A Y

naiaFudeenladfindne fudlamauu Facebook tiuAaldiaan
Taduwlunindle wanisazinldauianuazaulalusniuindusedldioan
waznizamuly “nsnana” fog nandsiveive s fvzauansaieaaziiy
nagmdne wilddivewnaazesnuafisevanseituaesnnslunn fu
= o dll % ! | g Y ' a
@edials nsasuieldstuniuenaazgnuesindudnldans usinnase
dufiranis “awmu” Narunsninlildesanialanianienisanaluauanls
n199in SEM/FB Ads fvfluimaliadnes Mdrresiiuainisainliiiie

.......................................................................... CONNECTING THE DOTS



”lmmmml,m,ﬂuwmn m‘lmnmwmmmmmmumLmummmml,mim
me”mmuumumnmw Search MAUATUBLUNUNNUNT (HufiTlu
uuﬂuuu

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



navaansunlorvoniluduasisiussiolasliidd

fyaiiesnemegeauds wivauinandresgsRainenanaaz
\enqEesAnAl/USNsTsinie s unandlanaeulaifiuf
mmﬁma’lﬂmrmmumLm@mmﬁmiuuj dounilsfingznsuteduueds
anmuuuunmmqmnmuwmuj

denilafuuiinazifeunane ] pufinngefunmdinpeumuNLeg
wuntusuLiva maauLLEdvinsdeunlan wa Aenennardnfigniings
mm@@iﬁwﬂu “daifiaase” vizailung “aan” miw

ﬁuamﬁuﬁmmum@?m s peumuTuTuATiaiuazAnyz
’lumiﬁ'@ma@ﬂiﬁ‘fi@ﬁ nadenlddidennaniesunsednafidiunsiion
ﬂumuvl,mfmj ERE O (il FandeAuds agala” unsldAszim
“Fufiga” “Bfandninnaeeldun” “mmmwn@mnmm” qunuﬂmu
Tniainldauduasiulfldenn uaznane Aufneneuimadiail
unldiularaniuiedalenialunisee

usidenszdu RadnladngaTnauan gNANSIWINNINARENLAYINA
dsfuflueeanlamaniaeilan (Real Moment of Truth) wazdnsfdlalgating
vanld faznanendu “oudn” duFugaialulaid

ﬁmmﬂﬂgﬁﬂﬁ‘:tﬁuﬁﬂ@m Aanisiaeumuidusunisrannduly
yavivpansliutangutimanglddeashefiouen LLmiumvamﬂqnu
Jufinanigaing “anuanands” Wnunguidmanemuiu Bananapan et

azluRnalusuiionduduiededuduazisnisneuazwudnsiuld

wundussavitela

ﬁ“ﬁﬁ'ﬁLﬁm"nJimumiaﬁiﬁ”ﬁuﬁﬂﬁmmmmmmm"\ifag'ﬁmﬁ
1 dszimsuendn e fadlifedlann wadifasndtaaumia
wiuilels amﬁuﬁ%ﬁﬂﬁ@uﬂﬁﬂﬂm% wiln7 dnfaznanedunguaud
L9719 Detractor ﬁ@ﬂuﬁ@ﬂmmzﬁm@ﬂﬁi@ﬂ@Lm@@j azianliluan
pudugnEinatan g wazuiuauAaatinAAnddatazlugnAnive
141En198n

.......................................................................... CONNECTING THE DOTS



WAEL] mum@@mmmuuvl,um@”“lﬁnﬁmmL‘wm mmmmanmlm
Lmemumummﬁimuum@”iﬂumnmimnmmLLaﬂﬂnumuummm
fiugsianan me:ufaﬂmm:mwi@mzﬁma&mmwm‘lmmimmmu@mﬂu
nsinlasnnvFanisnanein wanetaazuuzinuensedelinuans s
ansnawIn

AREMANUAY MANET] INAANUINNINAIIEITLNI9IgqRTIY “WiNT
iy weladliAnmnuaiaudesnuiniiulddwiugnAuaznenenuas
“Meet the Promise” wwimmmmmm'ﬂ,q ) 1H1INN91 waNU19eenaaslyl

=

ﬂ\‘i@ﬂ‘VlLTEIﬂQ"I “Over the Promise” ﬂﬂ‘l’l"ll’LmJWﬂﬂ'J’W]‘]_l@ﬂvL'J LL@M"IGL‘Vl@ﬂﬂ’]
Nawalaunnndnimn LW?’]JL@NWHWJ’W]W]@%"N Tummvmumﬂi”mmw
AR uLLL “Under the Promise” ummmmami‘ﬂmuqmamemquﬂﬂ

SN

aasAnNee AL Enflueilaennetraning “qmﬂamuﬁqﬁ@m
Fieg” “G‘lmﬁﬁﬁmmm xooc” “UirAansainfuenila” AUAUFANIIN AN
usingluglulsaudagdnds llalldamnatiy aufazidnlsildnalaminle
WONALT “ane” ﬂmnm@mmwmm@namiﬂma‘llmﬂ??ﬂw

fupafudesnniiazonudnmazngalmanldlunsmeveseasi
%Lmuﬁ@ﬂLﬁuvl,ﬂﬁ‘l:mwmq@n%ﬁfmﬂﬂuﬁwﬂqﬁ’umaumnnd’]m ALAANNIN
lufenaazilumstiowinaraianiedld auesiadlaiffnaufianysalld
wazusiazauiasilandliimiowiu ueaueiaavensuidnunlugsia
ukaueen 4en1s Overclaim a1aazmeLlandinezldnaluszazdu usinu
fluaFeaniaingsiafidefivenaazuesinseanty (uiinresafisiugsia
uiselLLLATTuu Az ES)

UdanJutADad NLanAsuAMNITuRLUL AT doulATavimanazin
wuvlu AnnuusglnduealiazAuazay

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



Wamoneyay ashiloudinaunudisenlad udduanmliki
UERTTY

o U = 1 £ 1 ] 4 &

Tuneulaugs Facebook Page 189N lvinugaeg aeliinaniuws
wiasdufluatnglsine Fandsainiundnligegwnuile nufifasdeiu
DINLIAT) I

o

“Inurad agilawarls? Afw? udiundsle?

Punvaniguil InezileuNila g A UNUALWINALRILNNALN LS
ARLNUATIIUASS Engagement Ly wanA1AN wsstiuanala u"}faﬁmﬂu

P

b 'ENV]WEI’]EI’WNIENN’]@uﬂﬁﬂW"ﬂ@ﬂLLuQ‘L]?"Lﬂ‘V] “m@ummmmmmma

% A

" 13 “AausetukuLde muu‘lﬁmmmmaumLL‘uum\imnj S
WuAuAAsuaTN AN N UM asTiaas iy 1usw)

2ap

a o =3 ¥ a %4 d"ld
wazluanzimaiu nufingiganazideyadndudnzesnaiineasls
fanshaulaatingls azlsiaqnanauazmenaninunsaciaRuanil wen
Andulinedayamantiuae

warNIRALLAzn NI IR AewmwAL UL lFAmaudNsiaINIg
nunalsiimuadeulyg 16 Engagement Wiaazlafilan1ad1e Organic
Reach 1nN9121891891 905

azdlunAntiuflaldinesls mrdimdesnisaiig Engagement
fupuisnBanumaliuds nstenusazaneaes dalistudufnafubed
vflefluud

1
[

“« 1 ‘ﬂl % ¥ é’ 1 =2 ¥ v %
wrrunaulaudiazidnungaves uAn i unda ldfGes L‘I.I’]"Quﬁj‘ﬂ

a

aa4lun?”

.......................................................................... CONNECTING THE DOTS



TudluAranunusleunaulfidnaessmanaulldmn

anpaas Content mqwmmq (57u) laimasuasing

andasiisnundeduiu dauvilsipanmzadzesdumaisau (lu
udanessny) fauduauuazdilidaauianimingespeumus
agsluma dwReaiumsgdngninfiasdaanstiumaazidungs
%afw’mw:ﬁmﬁmmudﬁm wdanNAwtiuu2 ngu ﬁ@@ﬂﬁﬁﬁﬁﬁﬁﬁﬂauﬁmww

o

% dl a % < = 1 k3 1 -;I o
m_lz_gﬂmwmnmmmmmwﬂﬂum Imﬂﬂ@zNﬂ’]‘Wﬂi’]’J“] mwgﬂm\im\mmu

AvovAuADo:ls? :
SUGTIEAURRHE o:Isdwianiunaufs

Uugseduldogavls? o
rifududiovdo?

|sa\75130‘]naun:>so S

1iun1s§onduAi
Aot

1iuns§onduAn
Aot

anAlku anAum
goliinena Like na Like Tund

woluluuHEAaLiind 1A NA BN AR LN UFAIBIN N ALABINANT
Ladwiauiudeimen wivauinisinaspaumudldduiiduniswenaiy
Iﬂl [ Aﬂl v a v o o I‘ﬂl @ Vv 1A A
azaadsiuaunlanafamumaliudaduddny winiefisesldanae
o va o d Yy o v A
azinguAunilugnAlud NaulaeangdayaiiuEn nadnuiusima
wazneneuudeyasina Usznaumag

k% d’l 3 o 1 }73 o a [ [~
el HLas iuLuzid lildnandniinlunisaesnasndunniiuaug

599uANALUIN 141 Facebook Page a84Atuudandadnfisadluu dranaeyls
T e ve o
farlsligeiing TeFeanantianaazaunsouilaliines) iu

I—U‘QW‘UEQ' DOGLHg'EJ[—gnaO ......................................................................



« n19ld Shop a¥193en1s&uAsne 1398 azda Shop azuanaily
@wuan lu Page Feed

« 1 Pin Post fadayadud vt lnasidn A fustinAud 13 uuuge
(mumﬁ%\uwn%vlmﬂﬁmim Feed 1)

- dpsziley Photo Album 6119°] Inireuazdies (Hramazldfudy
LARANARNAWAN)

« Wf1lseleimiann Cover Photo TN saanui waznislidlamdndny

o

(wabadlofeniAntal)

VY o

mﬂummfmwumﬂumm A wamﬂm“luﬂummmmwmvlm‘@ﬂ AL

a

"
Alundniansaziy

w9162 Facebook Page a1aazyinliiuanes) aulwialdGeenisin
ABUINUA N13INAFARUIUAINeTNENTEAL Reach/Engagement WA
mwmﬁaﬂﬂummv@m@m@ Facebook Page dufine “wiiu” 1esgsna

ADILAN @xuuummuﬂma‘mm@uhmwuﬁ’m (@®°'| m@u‘Lﬁlm@m@u

o = sy Yy sy vy o
UUABALNTINNTIULDIA LR ﬂm@ﬁg')qﬁ‘r}uﬂlﬂﬁ@mﬂl’]ﬂ@z‘l?uuuﬁﬂz

.......................................................................... CONNECTING THE DOTS



Igwuny D0ULKSYYNoY



CONNECTING THE DOTS



My
Thoughts



mdaunninnisaalaliaznans

Iuﬁqqﬁmmmu@faﬂiﬂmimﬂﬁ@qmmmmmmﬁﬁmj YiFaulL ANy
AANELNIUTTR KA BT muﬂm:mmﬁmﬁqﬁfmmmiﬁﬂﬂﬁﬁqmmﬂu
fupi TuAeszdianarresinnianae iniens M?‘@LLﬁLmﬂuﬁﬂq”lumeq
1a9RsREANIN “NIAANR”

NNy AR TN PRI ARG (M?‘@L%fm'iﬁﬁu) AN
nsRanAliaNnTaineu “Aasia” 1a Arsenmamaulndiuldiae

I3

3| ° dl 1 ¥R ! 3 o ¥ % i’/ ¥ o
a1aaziuAmyeigul e winnAFandueindaudnindqatiudnluyndu

i 4 X o o Iy aa
MAEaet NNaIN1HINae9neUNALLAININEIINIBINITAAIALAY
Ysvanduiusludaaastna

- ruAeNeiNIIndeluEnNlsznm Print Media uinezanduaes
ALNNARANINNIAAA
« PupgFaReuled1ANn Copy Writer faaiduiEFaensiaanA1d sy
11 Print Media
v 4 . . 4 v vy s d o
- wpgfiRauladaziinaeanninanafafanisa1edaing
A9Wun navied
T A o o Y Yo ad Aa yaal
- wuegssRauladndiazindearsnisnaiafasianingeuia 533
szl ingimd
 esfsdauladnazindszanduiusfeaudauanolssa duwug
A wiudaliimlsRaiunsing 14
- wueeARenladnazvinysranduiussiecian@endant ateia Iny

URLANT
- X . 4 v 4 .
- 1819397 WonAeReularesinEeiisAsauneuandlasaz
ANNNTDNUUANTL A

. o . o Xo o A o
- 10182 naunnasinlanduiiduranuldnngluuni

.......................................................................... CONNECTING THE DOTS



a

- pMdatiuiAuduNnndngyaRaia nonalaaEnnsanae
LANTIANTHN)
- widwinauldinaininaw Auliedeuas Social Media 8814
Facebook YouTube Instagram
o [ =3 o a « ” dl = £
- nnadaiuArawauNindszilu “ans” wWaauldanniaudas
y Ao .
anuandendasuiulilanlanaaulad
- AU AnssuALA NN AsulUmazimatulag
- nnaaminanaaunnldldues “Tasun’ waz “Useanduius”
Tuwuuduwesasasafuvanadud

N8 ATRENNINNALAEANLT UM MFUYNALag Tuae
N19AAIALALTIY

Yo a & o a 1!
- wFannsdssiivaeumusasuladiumualuu?
- 131AnuenNuEEUTaiadn Video LU Facebook 69a7N Video Uk
YouTube Wa% Instagram aginals
- iuaseanvirelidnlamningsidldiu Video Ad U Facebook/
YouTube tiusneiuaengls
- meseanizalidngUninuuuluuldivey Facebook gunw
wuU NNz Instagram
- n§rizalaidn Artwork wunlviuaasldiilu Display Banner usaidusing
Artwork uuU A998 Facebook Ad waziuLlnuAgsegiL Instagram
v A [N o . | ' o
« 19 FFalaidannavin Advertorial A19aTn PR News aei1als Lazyinany
pinaiueengls
N .
« fiuanaluudnaudutanaularsunusiuulnululanuanaas
uRastusnadelaiulanluan
- FiupualuudAuauiatioseiuaulan Tablet atngls waz
snsanauldmanfamefatinals
- uaneanluudnpaumusiuuluuay “aeld” U Facebook waz

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



wuulyazaneléus Instagram
- wneseaniulundiaewmusiiuuluum ‘e uazdulu luieg”
Q1
o g dydl dl d' ¥ o
inmy ANNANNI0 wazyRNasman R Reulafazidunluniainenu
nsnataliddiide wadree Aeduduinee “@udu’ dusazdiesnag
sapnazvinaunIaaaiusiall mazdistnaulaeidnsesiuauiadia
NNTBGEeET wazi ldamnsnsinanldusen

1 2

1 U v (] 1y A A 1
LL‘L!LL@“LA'MD’]Li’]vLﬂJﬁJﬂ'J’]NZ\i’m’ﬁ‘ﬂ VLQJ;L?@QLV@’]H 1N RENENTEIRM|

‘QI 1 ‘é‘ ¥ 1 v = Dd‘ d’l v o (-1 [l o 1
Aaanilld lansnsadnlawarGaufFasmaniilsd duflidsanadanon
' o

= o 1 1Y o dl nal a & 1 aa % o
1/]Li"]@ﬁ’m%’]ﬂ’]?ﬁ]@’]@LL[?IL?’]I'LNE“QH@@’&QWNW 1 1uF e udamazinau

al

Ihagngle?
zdl o o v a o a a 0 aa o ea
LATNANATY AN A LANNAITRIAENINNINAAT AT AANITLEN
rdl 1 ! ¥ e A a Z‘/ i s
LLUHL‘LA@?VIEI@@Q‘L&LL@QVL‘]JLL‘JJZ‘LI‘LA@Q“L&VLZQHMi'ﬂﬂﬁ‘ﬂﬂm’ﬂm‘ﬂmqmwuum? SL@
T4 “Nui” NanTan1a1n Facebook YouTube Instagram

wanziafingdienTawnnia llawluing ldwiarsdlawuning
s@sulugnnlsyanduiug llenanndssaduiusundanlulnesiamd

Taneaulaifmuiu siulildus “de” watuianlunirdeasnaz 14T9m
Ay A o a = . pry o @
Plaimilownu AnuAnTiaz Copy/Paste 1i7a Resize niivaas) lliiasufing

TldpanuAaRdvinas Ll FTas

P = \ o = Y v oa
nazAiU I waaan ldinusenas Tandunlaeulluds fislnauay
annuandendunyuliudn dulisasaguan

azsanwarleiiausalillvg anfnelAlRLsazAu A naLLAY
WA

.......................................................................... CONNECTING THE DOTS



KihAgavlindoarsnisaara/linUs:sdunussioa:ls?

Funaund ¥ dunEalfiuinAnE AU A dsReauEeanig
mm‘imimmmm”miﬂi“m’muwuﬁ mmmmim‘amq Tlfiauatiuunum
Wi WATNNILTNNIAANIIFNG JuesAnsAAdN L RsTIsTNAs Bauiiy
gl Baunmanende

—

LiLHRD9IRANTNTRILINAUNUNIL nuassssAnNnALTTTRsInAnE
) o Aa u a o a o . 2
A PfLTia3e189AUIN PR 10N Marketing Aeaxls?

o o A o ~ v A a e A \ o , A
PNNTTADNNU9 PR INadamAa AN WiTalan? Sannastingiive
hinaaleiangldaslugde? inlawaniveasinsiFmi? Inaspeumusiadun

Facebook?

& v a - '

wuAaninaausuFallan?

finesluud Job Description 13aaMuiiAWN WAL NIUIL 157819
AzyauuLTuile whdweslinueuriaes “wthi” Aevinagiu duaiaay
Hazlsuanndnniy

dmiuusuds defimanindeansnisaannsiserinuszaduiuginiu
a3 Fa “n1sdieans” yafudnen ﬂ@wmmummwmLLmum/ﬁqa‘ﬁ@iﬂm
nquifhwaneielfusrgdngUsrasnniign wazauseidasemienis
wiisazarnsainnsdeans I ildezdvanmgegn Tnadindszananm
geaniulildudzeanisdnenuliiaese e wiiureUsrdnsninlung
o Y Vo ¥ ¥ o dl o 1 d‘ % v % dl
inligFuanadnla wazlddiuiasuinesldatnamasaanisluineign

Azl e NeanaUatnetiLan ntnNreainnisnans/ AN s i Auwus

= 9 4 a0 4 aa Lo P | aa =
aglalgupiin “gluuy” wee “A8n13” wANuANIIuliaednds luun
Hise@nsnmlunis@eansiunguilmanaunnign

[—U‘Qwurg DOGLHE'EJD:JHOO ......................................................................



waziuthangussiaunnuinuiuniussenatess) dniuiinisdew
1419 PR wunmnsiugslatlsy@nsnane lun nnsvinTamninisass Marketing
Message WULLALYN Print Ad azidfafiuaugalusiagiranlan lawunuas
am A de v v Xy g yme wyawd bog Sd o
Jannsdeansiviniuiuiidadnneisinalfisely Faluiueaurinanuses
NUUDNALBIRENTU

% o 1A @ Y adal Idl % U
wazfrduldiifa fseswnidlvadilfuandn

HNANAzngNEINAIAIa Nt ae ) d1ndutisnag lunseunisvinau
wunAsauaNNaiiulaniauazanasiiiaaululandrsuaniuvzailan
Mlufgaunnagy PR Ussinnin i suntiuzeaudaithelalaluiui

% s d‘ v 173 dl J i’/ dl % o 1y}
wianfiugaw Aoy wdaenwlyldasdasiie vendieniniuesdnan
fielanawiuguuuil AeeunsinaziaeflaildAinaunswinlain

dvFunnuge nanenanulnialdfvinfiseasednsdeuiuazda
douiifuddeneanly azinldeniulddnsmastiiatuesls Fesues
LasAnsziazls wudsafumsirnnsaeslifnlUdamthednsseiiag
FolufandunfadullgeudiSaiues

ABINNAIIAUUEATL dutiTizeas “a3e” Aeerls?
- o 9 A o .
wdodull viwdhniuegvideilan?

v
o

- o ] = o A
WIALIIMLA “LUaan” UBINTNNIIU

.......................................................................... CONNECTING THE DOTS



PASSION 3 agoitinnisaaradioil

AUNEN LN AAIAIANDINUAIA NN UF I UNTAAN AN A s TN e ]s
& o o v o A ° =
Aatlasaninlursaunanaduinnisnataing B luufeAuteainnsg
v [ = v dl o U 1 o £4
ATNAITANNUAT 2aNNLA Iummmm\muwﬂmmeim\‘musl,mm 1)

' '
a A

Aefinunuanniszaunisaietadefivnliautlszauaaudisai
eyl g Ren iU Beantsdnenwinle (ITULLURP) BN
AUl BEuALge aUNIAIAINanTuRTeusnaL el A e veudius
mﬁ"%u%d’wmﬂﬂimm'ﬁmﬁwiﬁﬁm@fﬂum@umm'ﬁmLu_mLﬁuj

= P Ho ay o : = o o o gy

wazdamaniinlinundusnnindieslsaenyuadrAngivinliiueaulen
WLTRAINNIONUNNIRA A TRz BB WL Inezienae] ngunis
pAIAAEEWTuNIAINYNanT wanasARsine) ARl s udavinlu
TENCWRNGEE I A NGHE T EY

=< ° ~ N Yo o A A . Ao Ao

wiltluAmeununiliiusiesAelFed Passion Minn1saandltiuumas

Fennuiiveanidu 3 Faslug AfL

1. Passion MUAARIUNTTNNAINDIDE]
napalafunisaaullinaulugnainssunanes) ednslnguend
“dinne” wennfUfiasaeusdaladlallnafaamnuadiec 91 unlddn

Aunmevetatiunzisdadndauinenddlailiau Tl d3dnmasin
Aufiegranunssiivaiesaliiinianaiaude sufuAnsliniesinannis
paaLEIRumIMOETaneld uidueiuaufiaddlad Suta sitenaslu
@qmmuma‘uﬁuj udn ifiazBeasnluniaiiarad|adud anmuande
fladeienauenuazangly mu‘%ﬁ'mwj fuandeusuinlfifa “nan”
deldanusaniiaunazivinldauinnunansuetnadenaniiazinli
nuseseanunawarneulandnatnfaaaiNidnlaase] uanndinisua

[—U‘Qwurg DOGLHE'EJD:JHOO ......................................................................



ViNmusing1ueerinliiAsLe Job Description

ANINABIDINFRLEY
* ATUENLANAYLBT8Y Industry/Market tinei Al
« AUENGANIIN U IFRUA/LBN9 1099 A UNTINATILA LU

» pnaugldauuuy ikl vizeaun Fa3e” lududuaziisnig

2. Passion MugnAusagusinag

24, A e A s an e o Y

Asnsaitievaindaiiuda Aelaldnsdnlagaarunssunazaaiawindi
wsigapasazidlauazduiunisdy “gnd1” doa Festlwileudunisi
InnnsmatnnaneALLnUliFAedie Research w3asanad199aa2lslung

1 dild oAl [~1 v 1@ d‘ %

NUNUNIIZAUAEEENINE Sense aaanaiflugninetisindlon dnla
ANNAATBIGNANBLNHIN LAzt TN AT ARLNWNIFAATINR
lagnAnlaatinvagmin (RiausaeadnlagnAndaauativ)

d X w4 . e n e e . e X

Faailduiwiaudunisanunaulliauinnisnaintiunnazdnduiiie
U v = 1 Yo [~ Y a 1
dinlagnAnaaualuu e ianniaiugldusnisunuelu iy Advance
User %78 Normal User fiu (asinanannnaifli Advance User w0139
NeUTIaALNNIBIFNT) SanTienanes Asianunsnludtin Normal User 16)

ANDINABNDNFDLEY
o % A Y a A 1 !
- pruneiugnAviseauldLTnsunvatinaualuu
- ALUdUNALAZANOANTINgNATADILIENNWA L
- ANUARALATNBSAUANLENNTLLLIRERTLTIgNANANNBIRLYTaLL AN
v A ¥ a o Iy & Py 4 !
* ANFANIABATDULLLLALAALNGNAIADAABATEUUTLLIAN

3. Passion NUAINALBIN
NN2AANARNANERINFBNN U N1FNINIIAARITNNIAANA NNINAATIA

b

N NenekEulUsTadu a4 AnnuienasasfesAniuiees Ae

.......................................................................... CONNECTING THE DOTS



inuarduiLAWerinlug wdAnsanAuanuismiiem el wsadninli
o Aﬂl v A Y G Aa A
fupsu lliveaslfauipeundafifutumeu

AR ATBINNTIN A TNNIABAUNE Passion AL&F@n Taidnazidy
nuaneluu asann §rindu guaiules 1a+ aumatazFandijumeoies
AUNIRELIUASIUTINEENIDTgn sauianIaimWIAaLedatnsling Al

d' yala dl 3 a
WearlAiaaanamsnnazinaui’) tdlueuian

ANDNABIAINFRLEY
o oo . o
» aadinusnesluaunvinuneauweluu
- goupanluFeufinumnunuAly
1o | 9/&1‘ d‘ o oA 1
« pudndannuilu “fldananny” luanesuivineguiall

« flalla Arueenniflu “giaananny” vivenlan

AmFunnuda 3 dednesutunuguddtynnn fasndnduliantlszay
AmdnFalunsdlutinnieann assagdnAuEauNIsRaInaINisnlliin
Vo a v < v 1 o vl A o v ' i’/ ¥
nsnaaliiuAuAazlsils winnsaziinlan vsaaviiudafeiuenaazsias
MfladeazlsninndinisuAinguinimann

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



Is1domandons:uauiug onuauidryldagdnlky

Furieniu nuldviuiveuauniisresunu Facebook TwassaAnn s
AR o Futiadasineasiyezlandaiuwnu audu “nezua Usznm
padlaianAunasiududlanid vianisnaszlniue Ausuuauiudadu
FuAui Gowamiuiueeluw?

'
o

%quuﬁﬁﬂﬁmmﬁumﬁqﬁm@Jdmﬂﬁuﬁmmemﬁuﬂﬂaﬁﬂu “nITLa”
w dugnuiad Befifluneuymenanataunyiinlieantuas e
%qmﬁfmﬁuﬂqﬂmﬁﬂﬁfauﬁLqmﬁm'ﬁﬁ@ﬂaﬁm &umﬁ@uﬁumﬂmﬁu@g
waNedu 13an1991 Challenge 5197 fiazinisauiuiludland LL&innfj”qu

= 1 1 o o = < | %3
Fandiauiuiumneanlanan

sl adhuuinde? pnadiuresusesawiliesuilioSaudnaans
waznszhas1e] 11 Fendnerlsnnild wAagiug Tukef Juinznsvua
uiluanzieniufacidedl Aetunaen ludieniunmi Aeunud
Tinan e gilafzeriddldi sulwmifuutnauaulamanuds

GI/ 3 U dl 1 g ¥ a | z// 1 ¥ <
wwinlinanfazaess DoilnAsdunszuaiugneuszazioaas thafl
gnnauadliuiely waziiuinlianudunszuanieasiasldinainasn
Y a 2 I . @ @
duhesiunatiAes) weadddtuunuazldvae Gundiezlsinnialy
ERIBBIL T

uaiudAnarlsiumsaain?

fufasdioundunninluBunasionewiu msadenszualaidnaziy
wANItlyuUL Event/Activation vi3audusn1sin Hero Content fiazdiana
AR Voice 1'71'Lﬁm%uﬁu@zmﬁuﬁiaud@Lgmmzmiﬁ@gﬁn “STUZUTN
LL@zﬁuﬁm%%ﬁmW@Vi@:v‘iﬂﬁt’iu?‘llmﬁumﬂ amdn wazAnhuddisngn
Lﬁ‘?;lﬂ“] 91 Brand Awareness/Brand Engagement/Brand Experience 16
R UNensLaTE N sAdsT ez A s amisLANeAy AN

.......................................................................... CONNECTING THE DOTS



pUNE1RRzNaIAtaawenT TeuanNioylAegtine (du Suruienaazgsaulilsd
A Timeline visaaasanFuiiulilideunianpeumus)

usiileTh Context flaquiuua Berlfuutihitaudoeld fuferluey
fianlauuds “ga Meussnssifenannunesier a1 naredulauuds slear
W lnandarumideethaiusssannsdenlvaineazaandeinaziiun
seuafianaazlilinszuasylandunnanuda valufindususldladuuuy
usinauansely uouauiinanllfenaazlaifdnadnindlumunlyil ez
Fandsiuanlallage

uaalgnazsuliandials?

walunuL uuuﬁﬁmuﬁﬂ@ﬂﬁmmLﬁuﬁaﬂﬂmimmmm%zéf@q
Feuiuaziiunisnsuannlylud dnetiaiandednas “gulun” wdaas
nanenfunsvugnanifeaniloundiou (tieRuusinazumifuAeuds One
Hit Wonder ﬁw,mm) mmwim@%ﬁ@mwmmLﬂryﬁusl,midwzmial,gm
Voice liAnaggraiiios Fosneiaidesnisldde nsaclamnn n1avin
Uszandaiusalaildnig “masauiingn” wilouusinen winuafesds
naidesie Y3899 Sequence 797 TNz

fanudndfandariunietia One Hit Wonder léaglun? 1a1a337 azuandn

<! U o 1 dl =3 1 1 v o o
Aldurady wimNdesiazgeauinndtusnansan Context Tuasiaiiaqiiu
tuunay fegidinmuaznd@aaselituesasaiy

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



salisu - 1Sovdfiyilinmisaaralinuasdy

TuiunnsmaadutsiasenAanis “eanuuy” WiuinaniugsianInay
Foe) lddrazduniseenuuuussaioue &udn uaussandniig Tawon
poWUA “a wazduslnadutiiesianigm “Hlszauniond” Auwusuals

o A o , T = | a =
wnNne Gesninnsinazyates duiuieiglifierlsusase) Hezlsuan
HufifaEesred “sailun”

fin “satian” 1e9AWiNLilee Ui AryRnluntseenu LA

I dl' d{' o v o A val

2990190810 laidnaziiluizasnisdaans nisiaenldAyn n1sman’lda

MULRIN198094137 T9azinldudqsulaeiumeazidaauinuisineanziy
daunnsdaeansnisnatanasusieadn llineqlaaiusataniadu

‘ﬁly_j PHART AT T IALEENLULILAZALAIIAINEIE

atinelsfiny Toymnfinudnaziaanaunisnaniadnuoulaide |14
saflenuuuieaiufitnesnuuudaunatefuGeoaiadnsuaivnam
Designer wazmma‘u‘jﬂﬂum:WNmﬁu‘lﬁuﬁmu@@ﬂmlugﬂLL‘uuﬁ' “Ie1” 17D
“glaiany” (WARNAILBNIN “ane”)

mwmﬂLqmL@mmé@a@@ﬁmﬁﬁ@ﬁmﬂuﬁﬁazﬁquqmm (Subjective)
ann wileuiunisldomeluiesszgudinguilaagldans sevlitey
ifagldmmenilimilondu felmesusazauiilsraunisnluaysaden
fnafunazauLssdeAsnasiintwilerenaufisatanllld Geeun
FARUU

WepanaavfluizedluaiausdanuinezaiudnfuiuFesifiazunin
Tunnig wdnmetnnisaaansiaeeldliisationng ldlddnladustng
% o | v v a 1Y | ?:// dﬁl S a éf A
uwdaesniesliifludasinduindea v niuwunil nafiiaTuAedeenu
paulandidndanuanziass uAnuauduiutesdnge uldizes dnie a4

.......................................................................... CONNECTING THE DOTS



Fesivaner] AuiAszfesiuiiieg Nl sazAuNes TafignaesuazaiL
(nauldansdaninnen) uaziiwaeinlfiusiuazsinsdl Designer viga Art
Director lunssin@ulddnldvizalale

Iz AR eseaNFuAIINaTaTuIndnnTRanaa wuNinlulday
anedadls Tallaflannasdesilod 1l dflpauidnla Gesquyiasant Fou
Wudaudrdiyanng sesiledaansnsmanaaefinld uasiuinidudeiu
W] (VFRAY7] ?) "Q’mﬁﬂﬂuﬁﬁdﬁudﬁ@ﬂﬁﬂﬂiﬁﬂ@ YIBAUATIAINY “H i
fuaafinen

gueiudn usinaraazutndtpaiesueentl uanifnauaetlszaunisnl
2a3fuilnAtuazifiananINu nslausaiianiueilasisainnisin
f‘d‘ [l W‘ﬂl % % ‘ﬂl 1 1 =3 %% o
nmweunsnlalaGesudallanaldiaug Tauuewinauiaslilsfanlseiula
LailaFananusamisudafiazidnueiudauusussalifosiiuies

LALSIAz NN uNUatals?
BIUDNIATN YANAUADIAATTAIDNATNTIT AT 19F 1 HNLAENEAY
wuziuiludien AN WA HUT AT

- frsmaderewihsafiuaisvielii? sdnladesdln Sewguiurnans
weluw?

o Fug LT duiu ﬁﬁfawﬁu@mﬂﬁmaz @10 Walandudadl
VBIAILBININT

« unsdifioudadldusiu deldins Anfmasammiazilauiinome
ANYLANIENN BE WA LmTueF

"y
a a v

« W4 Expert le1ae”] ININEWINNYNANNINDTINASH S0 liHsudnay
RGPV LYY

LA . A A : = o I B

- ati@a Guts Feeling vsatiunszsinaaaaadinnslaiaaviain
dgzaunisning

[—U‘gwurg DOGLHE'EJD:JHOO ......................................................................



- agnanAdn “dutan” uwsedunalilddnasezls nanziunanedn
Aase e iluussingu

Anfanadrsanulildnguidiwnng selinuaeuilaliuiladignd
AzgaU WenaNAn luyNNesgnANsaasatianda T ldAnusINduTaLvTe

Iyimai

faavenllldiugueaiiu o)

.......................................................................... CONNECTING THE DOTS



Jrykiimilikarsuusudlydszavnsivdusouulan
ooulad

HesumanFrnsnaaldliussenaaeda Essential Digital Marketing fiL
N Strateg|c Business Development Center Sﬁ\mmmnm?mmu mJNW\i
zﬁ’mmmwmmmuwammwmﬂmwmemmiwmﬂq LLTUA (m@
wane] ganalidnazaumdnaua ) delilszauanudia

uazAmaLNNumnaLnauldiufiae “wszann Strategy NdaLaw”

< - > o X ve . . X
PusmeUEmuins zL I ndutlisnazianussnn Social Media nnaiy
NdAN MANEe AUAWAETLN9AL Facebook Twitter Instagram rituiluatingm
wain Mdnnewduazyinldwannvinnimanaduwdedalaiu

Glm‘ﬁmﬂﬂﬁumdﬁﬂuﬁﬂmimmmﬁ@ﬁmﬂﬁ’ﬁ Social Media (Aaanll
au Digital Marketing @uj LLmﬂivmumwmmuuiuslmmmul,ﬂu 14lu
memmmfamm’mLmumm”lmmmmmammm@mmemmuu’lummm
vssgutlamneiiang 1Al

waluee19ll Tuaandunndiuanes) AulBud N IuNTeae
AEnednazinlugluuud

- “1Tl; Facebook Page udalifiuazilszauminudnisaias”
- “‘Folamnufia Like Auda ualiifiuazifananylsduas”
 “FrpeunuAfnda ualsidiulignénifisduae”

SR

-dll U nlz @ | o dl o o v @ v =
wazkigad A NInane auinazaniu fefifdndaanns
JulafNazin Digital Marketing fuldiaaidl

[—U‘Qwurg DOGLHg'EJ[—gnaO ......................................................................



o« T = o = o P
annileynAanananiu dausnninsdnnure ALt ulUnELdLATesie
wazmAtAINIWiuMaEe] AukTfTanae] wiyaiu Ussinndidueiin
vl & o vl v
Facebook Page WiAulafieay) 111 Instagram Ioidiaumnuez LAaAz
dszaupnndia ginnanulananuounisladnivuau uan uan uan fias
Tt aiuinFeswinli Facebook Page iluaeneriuiduasnail

v
o

FUNATY ATHNLITENEIFRY Digital Marketing TNNsInazeLanaqn

1

HgmadniFannafonsanaiudnAuazfeinesls a9 SEO/SEM luu

Jlie

o

- | a L X A A ,
NN Facebook Page #1782 Lﬂf‘n PNTIZANVANUADLATANHNALLAZTANNIN

Py
k%

fia
X
AT UL Ansdnsn g selemiannadul s

R
An

Sh.o=

b

LmemJlmﬂiJﬁmu“lummmwmm uuﬂf-u mmmuiﬂmmmmmmmi
a7l Hanane? a51euLsu? a5eanahidetie? mewmmm Aawanii
azmaunduNiugIiavennsldatisleiue

dwaeilununaes Strategy sAnrindsnenenuuiilomasls dasnis
azls esiawinazls

duamauanumaillld A visewn I laelalAidnlasse uda
gavinesiufiazeanuidusauiine dldiduladiuees finldaumiuuin
¥ b4 ' o My v %4
dinld wsindulaildafwaenanseslsliiuaenn

dJ qll a o dl 1 £ 1 U U o £
FeuRATLAUNNLEUetNaEN lad N desnsarls azdiasinaslsting
L2 o 1l v il val a 1l va o 1
winanaazyinldlgeas IWlFRaumanuunane Tdlsdinassasls wenanan
Aanunsnaisananslfatingsiaiiios aunsaneulansdizaanisa 5L LUTus L6
ST

(% X Y a o o Ao [ a o & 1 '

potmRlLae RedrAtyntinnisnainatsariesAniueas] (Mseuidis

¥ S P c yomod
ussaiunereseaulainniuiidladudunendie) laildseanisnanla
o ligRusiunsanuzady wiaasldinatetnannlunismeziidn

.......................................................................... CONNECTING THE DOTS



[%
a A

azlsPaununagninazld Digital Marketing vinl#gsnanaund LA

1 ¥

aeinang1ul Social Media sine anaazglszudn lldldsudszannuees
wiistuiesasldninensuasndsaesnniots lidnandudaananlunis
gua Sulannluns Support § Social Media 199 Fadnnisasyuiutlallé
ndunnliifiadesTaniase) uds dufvirdudigniiidsaamulledig

a1
@endaniunvaz

o

Yy o o = - Aa @
[TUULR @@Qﬂqumqm\?ﬂuﬂﬂ UTATUINUULINN Strategy NANULLAA

1sala?

Igwuny D0ULKSYYNoY



1annulduds Aunisso RESEARCH k$asalasuivandn
iInsudmsaalafoa:ls

ﬁmﬁmmwmm muﬁﬂzﬁ’ﬁuﬁaﬁ’um?ﬁumm Aenderlafuuendmeuil
Baiaandesii Video Content fiudnue Facebook Video nanenilunasumus
flanunana¥e Reach |fiazqn idaaEuawla Mobile Marketing fuwdaus
1A1 UA1 UAN (mﬂﬂﬁqmiuﬁﬁluj \iuABIIN Content Marketing il 821
@xi‘i@ﬂ'wﬁu)

L@W’Qi‘\‘l‘] Lan @’JuﬁlqNNﬂﬂ‘LI‘W‘LI’J’]L?‘ﬂﬂuLﬂuLﬁ“ﬂQﬂﬂﬂu"ﬂ’Nu’]ﬂﬂ’r]il
W@aumamwﬂmmqmmmum
P YA o = 1o aa o
mezm@mﬂumu GRENN Lﬂuuﬂmimmmm@mﬂu@gﬂum [
a % dl U é/ | QI dl Yo U ZJ/ 1 dd‘ Y v 5(;
QI WA Fasvaniifludgann ADLZANNUINBINLG 3-4 Unuaaaaedn

U

al/ o U o a U = al 1 Aﬁl o

wazduin lfuunaunAnlddntinaiyuianadanilsaesinnisnane
Tutlaqiiu tumesldlivindaduduslnease wnussesnea sanadn s
AR L I RN o PR RN & Tl N IR LT LI E LML Fa e MM PG TR NG
MuRen

4 X o e wis . .

Faalianaaviiluaauasannauduatliden wAaindszaunisniues

o o o R o ' X
NNLAY Numusluﬂmmnmimmmiuﬁmuu@ﬂu‘mm Passive 17nly
yisailan mmmaﬂ‘l,u‘lluummaiuuiﬂmnmu (umawmm d11n) aan
mwmummmmmmumnu ‘m‘mam LLmmmmmiu‘ﬂ@ﬂwmmim@ﬂ
Baavanil dfeusislaifaseanuunaanniudasen

et e@asdnAgydalimudarunisnanaiuunniaaua luu
wiinuazidnlanaaiuase) wAluu vieazse Powerpoint AMNUFENIdE
- = P o
WTRANLBLEUTNINT LU LT

aneindseg lugatnasununauazisasnsanndayaiul deeing

.......................................................................... CONNECTING THE DOTS



AXBALIAN

uudnyaanedn MafuiinnisaaialupnuAnuenuiiy Aanisidila

ati99397] Pmaaluilaqriuiustinels fislnafuiianAnesls wgsinssx

atials waznisdnlawaiusesldlduAnisdnlaiiundinssanmlesiny
! “9/” ! ! F 4 “Sli ”
wel “§ uatlalls “§an

uazfnAuA udiuutiiuda @mmu”lsi[?”mﬁfﬂmmmnﬁfm%ﬁdﬁmmm
fravaziluatingls parapeuiinuuL i nnzanacdiuegudn dauils
mez@mmﬁmmmﬁ'Lﬂumwﬁwmmmm Lmz@mmﬁﬁwﬁﬂuéﬁhm
e

lussauis@enisnananining wisnwatslsziiutasnalianu

&Aynn Aetinnisnaaetinyineulszinmeguulfziney walianly
NN INA AR LT UaN AN waznanenNnanfqesa nNTuE 89

q al al

a o

AR nandaesanniailuauninnaing (mazgnanldlaiuuunm)

n1sARLLL Costumer-Centric thaefiBandniuniinialagssnsnans
unfauslvnsls usisetaazanAsvieaslviraudiAnldmazguoy
mimmm‘ﬁ'm’mmw&umﬁjul,ﬁﬂﬁummiﬁﬂﬂ@zl,ﬂmﬁmmmiamu@mmm
wazfislnals

A N vy MY a ) X T
LAUN L@EIW]?;IV]‘I:IWQUHVLN»L@L‘]J‘HLL‘]_I‘Lqu PNTIZABURYINT BEWNNLTIAULAE

fuqn “pane” dulasuwilagldudn

Y A ‘]JV o

i// Qddl £% 1 o L% 1 o A 1@
aziudsnazlfisegseanuls Aredfudaeslifiviniu (iseldfidu
Aunila) Audustnatiuluas

faunAunFaenuNnAnausiu §11311l9e Research azlariumiiy uusin

[—U‘Qwurg DOGLHE'EJ[_UHOO ......................................................................



azyaen) 9191 “drlUuda” merzndnueazliusa Uiuuaunagns nan
i findeulignninesuluig fuuke anmuandenlaeanizlaniaa
ynfuanulafusiauunideusaion ninamuaziuuuezlsunseding
fufinnaazigevivednlideudn

NNL%dﬂmﬂ Asganduinnisnaiauuanil asnainisadugin
N4NNTAAN wAdLRNAAEINdIRana 1enfadluiTuay LﬂummLﬂuLLu
mmmmumm@%mmmm’Lmﬂu Early Adopter ynnAnil (1HAB7] 8199
Fawlungw Innovator L@ﬂm')ﬂsﬁ’l) uay mmﬂumwmemu@ﬂamwmm
Tfeusiunuylidnlasse) unnndnuad Ordinary User

% =2 Z// v v [ A aa A o
waztnandliieaatiuliuda anuunuazldsiessanmeaniseatmuntiugu
azlsusanaiu mszanazasinaduldinandniusseasudn

.......................................................................... CONNECTING THE DOTS



#odad 95000 1935y - Insudmsaaladaoini

@xlﬁﬁ‘ﬂﬂi%ul,ﬁ@r}z‘]_l?‘(l:ﬂﬂ@’mﬁiﬂLiﬁﬁx‘l%}mﬂ@ﬁh\’l’] wazuaniatudeya
Aulsunung? wlueudiurinli “aanud” mméaﬂmzﬂqmﬂ%u eI
Uszaunisnliing fusazauiisedudniazgnysieuazaeselydfpubug lu
GEGHAIL LRGN

'
A

: . o o 4 o - d
waziiueraaziiugnEusureannsifisinaas udetouusud idetie
Tawnniesasliizes)

ﬁWVLNﬂ\iLﬂuLL‘]_ILqu mwu\mmeﬂumwmslﬂmmumuummim

'
ada

@g’immwmimmmLﬂumummmﬂmmmm‘ﬂmimmmwaumuum@mquu
athail gaRaunfinmansnednaiuedned e luudaneslsidlendieundy

o

lipditnisRearsnianaisnaznisaiuususluganews tuliiraudi Ay

o

AunszuqunsiiAend1eamnn (waziusinRunvnanasion)

e

LLMLN@NU?Tﬂﬂ?LWﬁV]uNWﬂTu N‘].]?"@‘]Jﬂ’ﬁm&’m‘ﬂu L‘llﬁﬂ\‘i‘ll'ﬁ]ll@‘l’]\‘i

(33

Lu'awmlm Lummwmﬁimmﬂ st uuﬂiuLLﬂ@ﬂWWfJﬂmmm
Arnna Haud viteenaazanauideTineiiien winaiignaiidduani
NIZLAUNNTIALINNG] l381Aas FNALII AWAIRas el L3 Tnun
A a dl 1 v A 1 o o‘tdl
wrednTaRenlvezlsunedneldvzalan dsznaudunane) wnnisnin
Y oa % v] I 1 A a @ o

fustnadszaunndnepinni@ntan luinela vseusiifignieniaeafsey
FiNe7 W Sufaeninliaoisesiu delanpadiunane- ganatuanas

Y X o =2 a = o = ¥ . @

poewn il 19udAs) AasuEnisyetanaingsialugann dnluldua
mstimalulagunimun IiaudvzasEn1sesgsnanTumitu usAgengsna
anaazfasnauNINUNanluiulAaiAuAR lunsinnsdeanslldsdusing
%I/ 19 1 o o= 2 A 1% o Y @ o A
dulaildnisin “dnd@lsauin” vise “a¥1enm” Muae) wnusifeadugan
9NALTAII] WATAINDTINAT] Aot

[—U‘Qwurg DOGLHE'EJD:JHOO ......................................................................



Fnt1edner Annsinazyatios] Aevanee) L3EMSudnuniy Vision 7
ATENZNATNTEIU Wrnann1919uase) wRonALLuAuaT e Teiufias
o Y Y A ! a o 2’, = ' y o ¥ o . WM Yy
TN AnLdNLEEmIL “Ausiye” vide “aFranwlddu waclailagan
D9ANAATYTB Vision T

mm%’mmmﬁmmﬁiﬁmmu Truth & Transparancy A L?Iumﬂ‘w ADNNAN
‘nuwﬂm Tuilusinnuage) ‘umﬁimmﬂmmwmmluﬂmmLﬂuLLmum
iusEaTun1sdedssigg ”Lﬂmmm‘imuuﬂmmsmm\i azdla lailnun ol
ieaiepudesudelatunguiimanel

Uufd R fuNENEN19WATWII Storytelling W1UN13RANTTY
Tadiieawau&adruiunis@eansuusus mnusseaiu Storydoing Aagsna
AR AFNRUERANENTUALANNITETLAT| naan lUALRINaWERL

a4 e A e oy S
wrlfunlaaugsiaressaesliiaenndasiuiusdoyonsaesldnaialy

L?WEW’WWVWU’]"INU‘JIﬂﬂL?Ni‘ﬁﬂ')’]&l@’\ﬂﬂ.lﬂ‘].lﬁ?ﬂ@ﬁ/lﬂﬂﬁ@\‘mﬂﬂ’\ LLZQQ,‘V]"]
‘ﬂ?;l’]\‘iﬁl@m’ﬂ\'iLWM‘V]“%,N’WI’]LLﬂEJLﬂﬂ_l’mvh‘m’]‘W‘W@L‘]‘quﬁLL@’Jﬂ@’m\lﬁ L?’]Lill

fnuazaau LLU?H@V]W‘;]@@NV]’WN 1N1°ﬁ Lmuu\mqmiumm@mm mtﬂﬂﬂlﬂ,@u

dll QI VY o ” 6 U £4 v dl
WWIIHBLENEN “§ nnsnala sl LIuAILAY N19aslignAnime
APNADY “iNase” ThueaasAsy

.......................................................................... CONNECTING THE DOTS



wSsuwSaunukdado? waisudhlnasunozouyn DIGITAL
MARKETING

wmwmm pusudaTaresndaulSnsazAniuuiduamygnl
wezmauill Digital Marketing Wazidumsusilag fdasnszianidam
wia9 wnazvendduiugnaulylifedsls?

"I,faLmﬂL‘imuuﬁmnummun@umﬂmmuuwmm‘mm (m@ﬂmmmm
waznduaiiuliiag) fynfalszifuieniu uummmmmmmummm
Traditional Advertising Wae Digital Marketing LL@”ﬂuW@”ﬂﬂ?@ﬂmﬂﬂuw
anansafadnuaasgeiflule

a7 panaazes uinsdnladeideueguulsslanfinanatiuiAnuan
W91ilAqtulAeaF TR ILT IR UIUNINAF T ULURLT1UIBINIARA
4 Traditional Advertising/Marketing Usznn?Tuaun Mar Com %1194
lUN"9T9 A8 UAZINUHLNITAAA ILLY Traditional WASANNNTAFIWNLN
Online/Digital Marketing Tux11dsanTiednge aniaumnefius neuaz (s

yood Y AR . .

venelareainiveseiunInaAL UL IvsNINTWITY Social Media Marketing
waznsldaanuy Digital Advertising

agelsinn ddiuraziduinananisinaueesdasuaunluesAng
dqulvnjiuEanldduiunminaunianaiaeanainiunadaumas Ussnm
d‘ 2 Z’/ < o ] Y1 o =2 < ol
Masafiaziunisfudsldsaiu waatiudssnnuanyeeuladilinig
wasigyeanladili@nnie uvesdnafideasdauegiunisazuiisdety
Above the Line/Below the Line (wa2Ax aNAwINdeasulaiazanily
szl thefununeeauladitein Facebook fulil safiumuilyvse
wilalamninunwaanenld Amplify fuse «a

azdnll duanduniniiedniiuesdngsing ian1snanamaueiu
sendelansanladuazesulaifluilaqiu uazArans Digital Marketing

[—U‘Qwurg DOGLHg'EJ[—gnaO ......................................................................



o

| A = 47( -dl o
nanenumiauununanuaunun i udulasuanaanld

) G a1 a A = X ! o s v A
wAUszlAUNUIAAAINUNANNNRNNNADTINNAB UL 19LTIUA I8 AR
A % , oA A . . o P Lo o
nssnassiadlilgepiauizes Digital Marketing fli1#udn wsisuAansin
Integrated Marketing Communication lug/ARaias19min

eestnelsifiudnlaunnin anuAnmaNdRen ITiinnnIAaAdes
wnudeszuunisinauiilueenladeeuladiszinnnielamneiu wadu
ABNNsAATIazANNNTTNNNsRRANsNTAA ARLTeNluL daeREnasla
wunliessetiuasinedilssAnanmieaing “Ussaunsal ﬁﬁﬁzﬁmzﬁﬁﬁu
ngullnvnng Foiuunuazdumauazdhusunnernidason s
189IN9AN9 (Uszinnien TVC/Key Visual Mm‘lu@ﬁmﬁfﬂmmnﬂ%@)

“NILUIUNIADANINNIAANA” B1aaiTluRARTINNNTAAN AR ERMLTIY
waztiAudnladuludesneadeds WuRaiunimialaaiaLazda
MsineumeluesAnsieliiuAnTL deehanenlandaaadivangatng
fulszAvinmgeqn WwReaiUTALARTe AN wesTiazdesiaaulyl
ABUTINRANARTTLAEN

nulesiAenAaglans 97inefqaunLn Digital Marketing finga
qryaanall mezinangaauninauswmis “Marketing” fiazfiasilvini
~ % P L. A 1
waziiaanuidnlaizes Digital Useuiledniuasugiuresiannisnain
Tutlaqiiu dfnaziflunuuiuuds a9Ansesfifasunuissrasdunay
d oy v 4o o4 X
sreizenaeaF NN W lTRYInH e NsaeFU FaetAn

Tapsinariuunan Suniiatenanaasuliesnemnisi a9Ansaeds1a1aay

5| '3 dl o o 1o o @ o [ o A o ¥
ﬂ@’]ﬂLﬂu@Qﬂﬂﬁ‘V}ﬂ?Uﬁﬁﬂﬂwu V‘]LW]Wﬂquﬂﬂﬂ‘h\lw?@N@zﬁ‘u&lﬂﬂu@ﬂqwLLQ@@@QJ
P Y @ T oA Ao .
nlaeuly wazgaiinafienaasnaiandadeniulides

.......................................................................... CONNECTING THE DOTS



Igwuny D0ULKSYYNoY



CONNECTING
THE DOTS

1Bou A2IWUAQ NIsdala

NUIWUNY D0UBLHSYYNDO
dots.academy | nuttaputch.com

.......................................................................... CONNECTING THE DOTS



